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MBAHUMANRESOURCEMANAGEMENT(FULL
TIME)

Choice Based Credit
SystemProgramEducational Outcomes;

PEO 1 - Employability: To develop students with industry specific knowledge & skills to
meettheindustryrequirementsandalsojoinPublicsectorundertakingthroughcompetitiveexaminations.

PEO2-Entrepreneur:Tocreateeffectivebusinessserviceowners,withagrowthmindsetbyenhancing
theircriticalthinking,problemsolvinganddecision-making skills.

PEO3-
ResearchandDevelopment:Toinstillandgrowamindsetthatfocuseseffortstowardsinculcatingandenco
uragingthe studentsin thefieldresearchanddevelopment.

PEO4-
ContributiontoBusinessWorld: Toproduceethicalandinnovativebusinessprofessionalstoenhancegr
owthofthebusinessworld.

PEOS-

ContributiontotheSociety:Toworkandcontributetowardsholisticdevelopmentofsocietybyproducing
competentMB Aprofessionals.

ProgramQOutcomes:

PO1:ProblemSolvingSkill: Applicationoftools&techniquesrelevanttomanagementtheoriesandpract
icesinanalyzing&solvingbusinessproblems.

PO2:DecisionMakingSkill:Fosteringanalyticalandcriticalthinkingabilitiesfordata-baseddecision
making.

PO3:EthicalValue:Abilitytodevelopvaluebasedleadershipattributes.

PO4:CommunicationSKkill: Abilitytounderstand,analyzeandeffectivelycommunicateglobal ,econo
mic,legalandethicalaspectsofbusiness.

POS:IndividualandTeamLeadershipSkill: Abilitytobeself-motivatedinleading&drivingateam
towardsachievementof organizationalgoalsand contributing effectively

toestablishindustrialharmony.

PO6:EmployabilitySkill: Fosterandenhanceemployabilityskillsthroughrelevantindustrysubjectknow
ledge.

PO7:EntrepreneurialSkill:Equippedwithskillsandcompetenciestobecomeaglobalentrepreneur.



PO8:ContributiontoSociety:Strivetowardsbecomingaglobalinfluencerandmotivatingfuturegenera
tiontowardsbuildingalegacythatcontributestooverallgrowthothumankind.

PEO-POMAPPING

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8
PEO1 Y Y Y Y Y Y Y Y
PEO2 Y Y Y Y Y Y Y
PEO3 Y Y Y Y Y Y y
PEO4 Y Y Y Y Y Y Y Y
PEOS Y Y Y Y Y Y Y Y

Y-Yes



REVISED-

TEMPLATEFORP.G.,PROGRAM

MES
Semester—I Credit Hours Semester-11 Credit Hours Semester-I11 Credit Hours Semester-1V Credit Hours
Core-1 5 7 Core-1V 5 6 Core-VII 5 6 Core-XI 5 6
Core-II 5 7 Core-V 5 6 Core-VIII 5 6 Core-XII 5 6
Core -III 4 6 Core-VI 4 6 Core-1X 5 6 ProjectwithViva-Voce 7 10
Elective-1 3 5 Elective-III 3 3 Core-X 4 6 Elective- VI(Industry 3 4
T /Entrepreneurship)
Discipline L
Centric Discipline 80%Theory
Centric
20%Practical
Elective- 3 5 Elective- 3 3 Elective— 3 3 Skill 2 4
IIGeneric: IVGeneric: \' Enhancementcourse
DisciplineC /Professional Competen
entric cySkill
SkillEnhance 2 4 3.6 2 3 ExtensionActivity 1
mentl Skill
Enhancement
1I
Human 2 2 3.7 2 -
Rights Internship/Ind
ustrial
Activity
MOOCCourse 2 -
20 30 26 30 26 30 23 30




Choice Based Credit System (CBCS), Learning Outcomes Based
CurriculumFramework(LOCF)GuidelineBased CreditsandHoursDistributio

nSystem
ForallPost-Graduate Coursesincludingl.abHours
FirstYear—-Semester— I
Part List Credits No.of
of Cours Hours
es
Core-1 5 7
Core-lII 5 7
Core-III 4 6
Elective-I 3 5
Elective-II 3 5
20 30
Semester-II
Part List Credits No.
of Cours ofHou
es rs
Core-1V 5 6
Core-V 5 6
Core-VI 4 6
Elective—III 3 3
Elective-IV 3 3
SkillEnhancementCourse[SEC]-I 2 4
HumanRights 2 2
MooCCourse 2 -
26 30
SecondYear—Semester—III
Part List of Credits No.of
Courses Hours
Core-VII 5 6
Core-VIII 5 6
Core-IX 5 6
Core(IndustryModule)-X 4 6
Elective-V 3 3
SkillEnhancementCourse-II 2 3
Internship/Industrial Activity[Credits] 2 -
26 30
Semester-1V
Part List Credits No.of
of Cours Hours
es
Core—XI 5 6
Core—XII 5 6
ProjectwithVIVA-VOCE 7 10
Elective—VI(IndustryEntrepreneurship) 3 4
SkillEnhancementCourse—IIl/Professional CompetencySkill 2 4
ExtensionActivity 1 -
23 30




Total95CreditsforPGCourses

METHODSOFEVALUATION
InternalEvaluation | Continuouslnternal AssessmentTest
Assignments/SnapTest/Quiz 25Marks
Seminars
AttendanceandClassParticipation
ExternalEvaluation | EndSemesterExamination 75Marks
Total 100Marks
METHODS
OFASSESSME
NT
Remembering(K1) Thelowestlevelofquestionsrequirestudentstorecallinformati
onfromthecoursecontent
Knowledgequestionsusuallyrequirestudentstoldent
ifyinformationinthetextbook.
Understanding(K?2) Understandingoffactsandideasbycomprehendingorganizing,compa
ring,translating,interpolatingandinterpretingintheirownwords.
The questions go beyond simple recall and require
studentstocombinedatatogether
Application(K3) Students haveto solve problems by using/applying
aconceptlearnedintheclassroom.
Studentsmustusetheirknowledgetodetermine
aexactresponse.
Analyze(K4) Analyzingthequestionisonethatasksthestude
ntsto breakdown something
intoitscomponentparts.
Analyzingrequiresstudentsto identifyreasons
causesormotivesandreachconclusionsorgeneralizations.
Evaluate(KS) Evaluationrequiresanindividualtomakejudgmentonsomethi
ng.
Questionstobeaskedtojudgethevalueofanidea,achar
acter,aworkofart,orasolutiontoaproblem.
Studentsareengagedindecision-makingandproblem—solving.
Evaluationquestions donothavesingleright answers.
Create(K6) Thequestionsofthiscategorychallengestudentstogetengagedi

ncreativeandoriginalthinking.
Developingoriginalideasandproblemsolvingskills




FIRSTSEMESTER

S.NO | StudyComponent Ins. credit | Titleofthepaper MaximumMarks
Coursetitle Hrs/week
CIA | Uni.E| Total
xam
1 Core-1 7 5 ManagementPrinciplesand | 25 | 75 100
BusinessEthics
2 Core-II 7 5 Quantitative 25 |75 100
TechniquesandResearchM
ethodsinBusiness
3 Core-II1 6 4 Managing 25 |75 100
OrganisationalBehaviour
4. Elective 5 3 Human 25 |75 100
IDisciplin ResourceDevelo
ecentric pment
5 Elective-II 5 3 PerformanceManagement 25 |75 100
Generic
30 20




SYLLABUS

SEMESTERI

SubjectCode

SubjectName

Marks

Category
=
-
a~]
@)
Credits
Hours
CIA
External
Total

Management Pr1nc1p!es Core | 4
andBusiness

Ethics

1

1

1
9]
|
[\
9]
-
9]

100

CourseObjectives

Cl1

Tofamiliarizethestudentstothebasicconceptsofmanagementinordertoaidinunderst
andinghowanorganizationfunctions.

C2

ToprovideinsightsonPlanning&DecisionMaking

C3

TothrowlightonOrganizing,ManagingChangeandInnovation

C4

ToelucidateonLeadership,CommunicationandControlling.

G5

To create awareness and importance of Business Ethics and

SocialResponsibility.

SYLLABUS

UNIT

No.of CourseO

Details Hours | bjectives

Introduction: Nature

andFoundationsofManagement-ManagerialFunctions-

ManagementSkills-

of Management —Concepts

TheEvolutionofManagementThought— 12 Cl

TasksofaProfessionalManager—Organizational Culture-

Environment—Systems

Approach toManagement— Levels in Management—

DisasterManagement

I

Planning&DecisionMaking: StepsinPlanningProcess—

ScopeandLimitations—

ShortTermandLongTermPlanning—

FlexibilityinPlanning—CharacteristicsofaSoundPlan— 12 C2

ManagementByObjectives(MBO).StrategicManagement

Process

DecisionMakingProcessandTechniques.BusinessModels

III

NatureofOrganizing:OrganizationStructureandDesign-
AuthorityRelationships—
DelegationofAuthorityandDecentralization—
InterdepartmentalCoordinator — emerging Trends in

corporate

ImpactofTechnologyonOrganizationaldesign—
Mechanisticvs.AdoptiveStructures —  Formal and

InformalOrganization.

Structure,StrategyandCulture— 12 C3

Span ofcontrol—

ProsandConsofNarrowandWideSpansof
1




Control-OptimumSpan-ManagingChangeand




Innovation.

v

LeadershipandControl:Leadership: ApproachestoLeadersh
ip andCommunication.
Control:ConceptofControl—
ApplicationoftheProcessofControlatDifferentLevelsofMa
nagement(top,middleand  first line).
Performance Standards -
MeasurementsofPerformance—Remedial Action-
AnlntegratedControlsysteminanOrganization—
ManagementbyException(MBE)—

12 C4

BusinessEthics:ImportanceofBusinessEthics—
EthicallssuesandDilemmasinBusiness- 12 cs
EthicalDecisionMakingandEthicall.eadership—
EthicsAudit

-BusinessEthics and-CSRModels.

Total 60

CourseOutcomes

Course
Outcomes

On completionofthiscourse,studentswill; ProgramQOutcomes

CO1

Possesstheknowledgeonthebasicconceptsofmanagementand
understandhowanorganizationfunctions. PO4,PO6,POS

CO2

Possessknowledgeonplanning&decisionmaking. PO1,PO2

COo3

Haveinsightsonorganizing,managingchangeandInnovation PO5,PO6.PO7

CO4

Learn leadership,communicationandcontrollingskills. PO4.PO5

COs

Havebetterunderstandingonbusinessethicsandsocialresp

onsibility. PO3,PO8

ReadingList

https://deb.ugc.ac.In

http://wwww.managementconcepts.Com

Internationaljournal ofManagementConceptsandPhilosophy

BRI =

JournalofManagement,SagePublications

ReferencesBooks

Mukherjee,K.,Principlesof
Management,2“dEdition,TataMcGrawHillEducatioant.Ltd.,2009

S.K . Mandal.,ManagementPrinciplesandpractice,3Edition,JaicoPublis
hingHouse,Jan.2011.

Griffin,R.W.,Management, 1 1 "Edition,South-
WesternCollegePublication,January2018.

Koontz,H.andWeihrich,H.,EssentialsofManagement: AnInternationalPerspective, 1 1

Edition, TataMcGrawHillEducationPrivateLtd.,July2020

Certo,SC.andCerto,T,ModernManagement, 1 3MEdition,PrenticeHall,J anuary2014.

Robbins,SandCoulter,M, 1 1thEdition,Management,PrenticeHall, 11Medition,Januar
y2012




7.

| ShaikhUbaid,DisasterManagement, Technicalpublications, 1 edition,2020




PO1 | PO2 | PO3 |PO4 |PO5 |PO6 |PO7 POS8
Co1 2 2 2
CO2 2 3
CO3 2 2 2
CO4 3
COs5 3 3
3-Strong 2-Medium  1-Low
Marks
3 2 2 =
SubjectCode SubjectName LT PO|T 2| « E£ =
5 S| =| T | &
=
uantitativeTechniquesandResear
?hMethodsinBusine(sls Core | 31 1) -1 -5 7125175 100
CourseObjectives

C1

Toprovidethestudentswithanintroductiontoprobabilitytheoryanddiscusshowprobab
ilitycalculations mayfacilitatetheir decision making.

C2

Toconstructacoherentresearchproposalthatincludesanabstract,literaturereview,
researchquestions,ethicalconsiderationsandmethodology.

C3

Tounderstandthebasicstatisticaltoolsforanalysis&interpretationofqualitativeandqua
ntitativedata.

C4

Torecognizetheprinciplesandcharacteristicsofthemultivariatedataanalysistechnique
.

G5

Tobecomefamiliarwiththeprocessofdraftingareportthatposesasignificantproblem

SYLLABUS

UNIT

No.of CourseO

Details Hours | bjectives

Introduction:Probability-Rulesofprobability-
Probability  distribution; Binomial, Poisson and
NormalDistributions,theirapplicationsinBusinessandInd
ustrialProblem-Baye’sTheoremanditsapplications- 17 Cl
DecisionMakingunderriskanduncertainty; Maximax,
Maximin, Regret Hurwitz
andLaplaceCriteriainBusinessandDecisionMaking-
Decisiontree.

II

Research Methods: Research -  Definition -
ResearchProcess-ResearchDesign—Definition-
TypesOfResearchDesign-RoleofTheoryinResearch-
VariablesinResearch—Objectives-Hypothesis-Types  of 10 C2
Data; Preliminary Vs Secondary- Methods ofPrimary
Data Collection; Survey, Observation,
Experiments - Construction Of Questionnaire -




QuestionnaireSchedule-
ValidityandReliabilityofInstruments-
TypesofScales;Nominal,Ordinal,Interval-
TypesofAttitudeMeasurementScales—
SamplingTechniques;Probability AndNon
probability Techniques-Optimal
SampleSizedetermination.

III

Data  Preparation andAnalysis:DataPreparation-
Editing —Coding- DataEntry- Data  Analysis-
TestingOfHypothesisUnivariateandBivariate Analysis-
ParametricAndNonparametricTestsandInterpretationof T
estResults-Chi-SquareTest-Correlation; Karl Pearson’s
Vs Correlation
CoefficientandSpearman'sRankCorrelation-
RegressionAnalysis
-OneWayandTwoWayAnalysisof Variance.

15

C3

v

MultivariateStatistical Analysis:ExploratoryandConfir
matoryFactorAnalysis-DiscriminantAnalysis-Cluster
Analysis  -Conjoint ~ Analysis -

MultipleRegression-Multidimensional Scaling-
TheirApplicationInMarketingProblems- Applicationof
StatisticalSoftwareForData Analysis-SEMAnalysis

09

C4

ReportWritingandEthicsinBusinessResearch:Researc
hReports-DifferentTypes-ReportWritingFormat-
ContentofReport-NeedForExecutiveSummary-
Chapterization-FramingtheTitleofthe

Report- Different Styles Of Referencing -Academic
VsBusiness ResearchReports-EthicsInResearch.

09

(O8]

Total

60

CourseOutcomes

Course
Outcomes

On completionofthiscourse,studentswill;

ProgramQOutcomes

CO1

Beabletodevelopproblem-
solvingtechniquesneededtoaccuratelycalculateprobabili
ties.

PO1,PO2,PO6,PO7

CO2

Beabletodeviseresearchmethods,techniquesand
strategiesintheappropriatemannerformanagerialdecision
makingandconductresearchfortheindustry.

PO4,PO6

CO3

Beabletoapplyandinterpretthedifferenttypesofquantitati
veandqualitativemethodsofdataanalysis.

PO4,PO6

CO4

Beabletousemultivariatetechniquesappropriately,
undertakemultivariatehypothesistests,anddrawappropria
te conclusions.

PO4,PO6

COs

Be able topresentorally theirresearch or a summaryof
another’s researchin an organized,coherent,
andcompellingfashion.

PO4,PO6

ReadingList

6




https://www.dartmouth.edu/~chance/teaching aids/books articles/probability book
/amsbook.mac.pdf




2. https://study.com/academy/topic/probability.html
3. https://onlinecourses.nptel.ac.in/noc18 maQ7/preview
4, https://hbr.org/1964/07/decision-trees-for-decision-making
ReferencesBooks
1 Kumar,R.,ResearchMethodology: AStep-by-
) StepguideforBeginners,Sage,SouthAsia, 4thEdition, 2014.
) Srivastava,T.N.andRego,
' S.,StatisticsforManagement,2ndEdition, TataMcGrawHill, 3rdEdition,2016.
3 Cooper,D.R.,Schindler,P.AndBusinessResearchMethods, Tata-
' McGrewHill, 12thEdition,2012.
4 Cooper,D.R.,Schindler,P.andSharma,J.K.,BusinessResearchMethods, 1 1thEdition, Tata
’ -McGrawHill,12thEdition,2018.
5 Johnson,R.A.,andWichern,D.W.,AppliedMultivariateStatistical Analysis,PHI
) LearningPvt.Ltd.,6thEdition,2012.
6 Anderson,Sweeny, Williams,CammandCochran,StatisticsforbusinessandEconomics,Ce
’ ngagelearning,NewDelhi, 13thEdition,2017
PO1 PO2 | PO3 | PO4 | PO5S | PO6 PO7 | POS
Co1 3 3 3 3
CO2 3 3
CO3 2 2
CO4 2 2
COSs 2 3
3-Strong 2-Medium  1-Low
Marks
£ 2 2 =
SubjectCode SubjectName glL|TPlO -q:) 2| «| E| B
3 S| E| 5| g &
=
ManagingOrganizational Core lal-1-1-151 61251751 100
Behaviour
CourseObjectives
TofamiliarizethestudentstothebasicconceptsofmanagingOrganizationalBehaviourinord
C1 ertoaidinunderstandinghowanmenbehaveinan
organization.
I TgprqvideinsightsonlndividualDifferences,perception,learning,Attitudesvaluesandm
otivation
C3 TothrowlightonGroupDynamicsandInterpersonal Communication
C4 ToelucidateonLeadership,Politics,ConflictsandNegotiation.
Cs TocreateawarenessandimportanceofworkstressandEmotionallntelligenceanditsinfluen

ceonemployeesinanorganization.




SYLLABUS

UNIT

Details

No.of
Hours

CourseO
bjectives

Introduction to  Organizational
Behaviour:HistoricalbackgroundofO
B-ConceptRelevanceofOB—Contributing disciplines-
tothefieldofOB,challengesandopportunitiesforOB,found
ationsofIndividualBehaviour.Theory—socialtheory-
OrganizationalCitizenshipBehaviour

12

Cl1

I

IndividualDifference-Personality —
conceptanddeterminantsofpersonality—
theoriesofpersonality—typeoftheories—traittheory—
psychoanalytictheory-sociallearningtheory—
Erikson’sstagesofPersonalityDevelopmentChrisArgyrisl
mmaturity toMaturityContinuum.Personality—Jobfit.
Perception:MeaningProcess—
Factorsinfluencingperception—Attributiontheory
Learning:Classical,OperantandSocial Cognitive Ap
proaches—Managerialimplications.

Attitudesand Values:—Components, Attitude—
Behaviourrelationship,formation,values.

Motivation: Early Theories of Motivation —
Hierarchyof needs theory, Theory X and Theory Y,
Two
factortheory,McClelland’stheoryofneedsandContempor
arytheoriesofmotivation—Self—
Determinationtheory,JobEngagement,GoalSettingtheory
, Self- efficacy theory, Re — inforcement
theory,Equitytheory,Expectancytheory.

12

C2

I

GroupDynamics—FoundationsofGroupBehaviour—
GroupandTeam-StagesofGroupDevelopment—
FactorsaffectingGroupandTeamPerformance-
GroupDecisionmaking

Interpersonal Communication -Communication
Process —Barriers toCommunication—
GuidelinesforEffective Communication

12

C3

v

Leadership-

Trait,BehaviouralandContingencytheories,Leaders

vsManagersPowerand

Politics:SourcesofPower—

PoliticalBehaviourinOrganizations—Managing

Politics.

ConflictandNegotiation:Sources andTypesofConflict
—Negotiation Strategies—
NegotiationProcess.

12

c4




WorkStress:StressorsintheWorkplace—
IndividualDifferencesonExperiencingStress-Managing
WorkplaceStress.Organizational CultureandClimate:Co
nceptandImportance—CreatingandSustaining

12

(O8]




Culture.
Emotionallntelligence,WorkLifeIntegrationPractices.Kno
wledgebasedenterprise-
systemsandProcesses;Networkedandvirtualorganizations.

Total 60

CourseOutcomes

Course
Outcomes

On completionofthiscourse,studentswill; ProgramQOutcomes

Co1

Possesstheknowledgeonthebasicconceptsof
managingOrganizationalBehaviourinordertoaidinunder PO4
standinghowanmenbehaveinanorganization

CO2

Possess knowledge on Individual
Differences,perception,learning, Attitudes
values andmotivation

PO3,PO6

CO3

Haveinsightson

GroupDynamicsandInterpersonal Communication PO2,PO4,PO5

CO4

LearnLeadership,Politics,ConflictsandNegotiation. PO5

COs

HavebetterunderstandingonworkstressandEmotional
Intelligence and its influence on PO6,POS
employeesinanorganization.

ReadingList

www.himpub.com

https://iedunote.com.organisational-behaviour

www.yourarticlelibrary.com/organisation/

BRI

JournalofOrganizationalBehaviour—wileyOnlineLibrary

ReferencesBooks

Prasad.L.M.,OrganisationalBehaviour,SultanChandandSons,2019

D[ —

C.B.Guptha,ATextbookOfOrganisationalBehaviours,S.Chand&Company,2019

K. Aswattappa,OrganisationalBehaviour,HimalayaPublishingHouse,12thEdition,
2016.

Luthans,F.Organizational Behaviour,12th Edition,Tata McGraw Hill Education,2017.

McShane,S.L.,VonGlinow,M.A.,andSharma,R.R.,OrganizationalBehaviour,5thEditio
n,TataMcGraw-HillEducation Pvt.Ltd.,2011.

StephenP.Robins, TimothyA.JudgeandNeharikaVohra,EssentialsofOrganisationalBeha
viour, 18thEdition,PearsonEducation,2019.

PO1 PO2 | PO3 | PO4 | POS | PO6 | PO7 PO8

COo1

2

CO2

3 3

CO3

CO4

COS5

3 2

3-Strong 2-Medium  1-Low




SubjectCode

SubjectName Category (L T|P| O

Marks

w0
oy

e T R

_— D | 0 = K

_—w = O

Human Elective

Resources

Development

100

CourseObjectives

C1

TounderstandtherequirementsofHRDProfessionalinthepresentcontentwiththedevel

opmentalperspectiveofHRD.

C2

Toanalyseandexplorethemodelsandfactorsinfluencingemployeebehaviorand

Learning.

C3

ToexplorethedevelopingneedsofHumancapacityanditsimpactofHRDinitiatives.

c4

Tounderstandthetrainingneed&explorethetechniquefordevelopment.

C5

Toexploretherecenttrendsincareerplanning& development.

UNIT

Details

No.of
Hours

CourseO
bjectives

Introduction:Definition,Scopeandobjectives-
EvolutionofHRD-DevelopmentalPerspectiveofHRD -
HRD at macro and micro levels: Outcomes
ofHRDintheNationalandOrganizationalcontexts.Qualitie
sandCompetenciesrequiredinaHRDprofessional.Importa
nceofHRDinthePresentContext.DevelopmentofHRDMo
vementinIndia.DifferencebetweenHRM
andHRDOrganisation of

HRDFunction.

Cl1

I

HumanResourceDevelopmentSystem:HRDMechanisms
—ClimateandCulture—InfluencesofEmployee Behaviour —
Model of Employee Behaviour -
ExternalandInternalFactorsInfluencingEmployeeBehaviou
r.

LearningandHRD:LearningPrinciples—Maximizing
Learning —Individual Differences
intheLearningProcess—LearningStrategies andStyles—
Recent Developments
inInstructionalandCognitivePsychology.

C2

I

Developing Human Capacity: Aptitude - Knowledge -
Values - Skills of Human Relations - Responsiveness -
Loyalty andCommitment-Transparency -
LeadershipDevelopment.
EvaluatingHRD:HumanResource Accounting-HR

C3

1




AuditandBenchmarking-
ImpactAssessmentofHRDinitiativesonthebottom-
lineofanorganization.

TrainingandDevelopment:MeaningandScopeoftraining
-educationanddevelopment;Trainingneedanalysis -

Types of training Internal and external — On -

v jobTraining&Jobshadowing,SGTA-OutboundTraining- 9 C4
Attitudinaltraining-PrinciplesInvolvedin
Selection of Training Method - Techniques of
TrainingDifferentLevels-Training effectiveness.
CareerPlanningandDevelopment:Definition-objectives—
importance—careerdevelopment—Careerpathdefining-
principlesoftheoriescareerplanning—stepsinvolved—
successionplanning.

v Recent Trends in HRD: Training for trainers and 9 G5
HRDprofessionals—Goal-directedworksystembehavior-
DynamicsofHR&EmployeeEngagement-

Sustainable = Human  Development-  Promoting
ResearchinHRD.
Total 45
CourseOutcomes
OE?;lles On completionof thiscourse,studentswill; ProgramQOutcomes

Co1 UnderstandtheneedoftheHRDprofessionals. PO1,POS

CO2 Inte grgtetheconceptandpracticalimplicationoﬂearning& PO3.PO5
behavior.

CO3 Understandthedeveloping needof Humancapacity. PO3,PO5

CO4 UnderstandTrainingneed&itsdevelopment. PO1,PO2,PO4

COs glz?/eabetterunderstandin gofcareerplanning&developm POG6,PO7.POS

ReadingList
| Brian
’ Becker,MarkHuselid,DaveUlrich, ‘TheHRScorecard’,HarvardBusinessSchoolPre
SS.
> Kirsten&Martin Edwards, ‘PredictiveHR Analytics:MasteringtheHR
' Metric’,Kogan Page.
3 KirsWayneCascio,JohnBoudreau, ‘Investinginpeople.FinanciallmpactofHumanR
' esourcelnitiatives’.
4. TomasChamorro-Premuzic, ‘TheTalentDelusion’.
ReferencesBooks
| Gibb,S.,HumanResourceDevelopment:Foundations,Process,Context,3rdEdition,P
) algraveMacmillan,2011.
) McGuire,D.andJorgensen,K.,HumanResourceDevelopment,SageSouthAsia,
' 2011.
3 Noe,R.andDeo,A.,EmployeeTrainingandDevelopment,5™Edition, Tata
) McGraw-HillEducation,2012.
4. Rishipal, TrainingandDevelopmentMethods,S.Chand,2011.

1




Saks,A.,PerformanceManagementthroughTrainingandDevelopment,Cengage

N Learning, 2010.
6 Werner,J.M.andDeSimone,R.L.,HumanResourceDevelopment,5™Edition,Cenga
' ge Learning, 2012.
MethodsofEvaluation
ContinuousInternal AssessmentTest
Internal Assignments/mini . .
‘ project/practical 40Marks
Evaluation | 4o6nstrations
Seminars
AttendanceandClassParticipation
Extern-a I EndSemesterExamination 60Marks
Evaluation
Total 100Marks
MethodsofAssessment
Recall(K1) Simpledefinitions, MCQ,Recallsteps,Conceptdefinitions
g:i;i:ﬁ:gé MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryoroverview
(K2)
Application | Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems,Observe,Ex
(K3) plain
Analyze(K4) Problem- - . : . L
solvingquestions,Finishaprocedureinmanysteps,Differentiatebetweenvariousidea
s,Mapknowledge
Ev(z;?;z)lte Longeressay/Evaluationessay,Critiqueor justifywith prosandcons
Create(K6) Esheckknowledgeinspecificoroffbeatsituations,Discussion,DebatingorPresentatio
PO1 | PO2 | PO3 |PO4 | POS |PO6 |PO7 POS8
Co1 M M
CO2 S S
CO3 M M
CO4 M M M
COSs M M M
S-Strong M-Medium L-Low

10




Marks
C E

r H X T

. . Categ € o C t 0

SubjectCode SubjectName ory LITIP O d|l u [l e ¢
1 r r

tl s A n a

S a !
1

PerformanceManagement Elective | 3| - |- |13 |5 (25| 75 | 100

CourseObjectives

C1 Tosummarizebasicconceptsofperformancemanagement.

C2 Toemploy,anddesign performancemanagementprocess.

C3 Tointerpretoptimaluseofperformanceanalysistechniques.

C4 ToelucidateroleofPerformanceManagementsystemandstandardsinplace.

C5 Toconstituteandappraisehighperformanceteams.

UNIT Details No.of .C01.1rse0
Hours | bjectives
Introduction: PerformanceManagement Definition —
History,Dimensionsof—-RoleinOrganizations—

I CharacteristicsofanidealPerformanceManagement 9 Cl
Systems —  Challenges of a Poorly
ImplementedPerformanceManagementSystem.
PerformanceManagementProcess:DefiningPerforman
ce—DeterminantsofPerformance—Approaches

I toMeasuring Performance— 9 Ior)
PerformanceinPerformanceManagement—

ProcessofPerformance
Management — Performance Management and
HumanResource Management.
PerformancePlanning:OngoingsupportandcoachingTh
eoriesofGoal-setting—SettingPerformanceCriteria—
ComponentsofPerformancePlanning-
III ObjectivesofPerformance Analysis—Performance 9 C3
standards; BIS, ISO
9001/27001/14001/18001-CrisisManagement-
Performance AnalysisProcess.
PerformingReviewandDiscussion:PerformingReviewa
ndDiscussion:SignificanceofPerformanceReviewinPerfo
rmanceManagement—

v ProcessofPerformanceReview.PerformanceRatings:Fact 9 c4
orsaffecting Appraisals — Methods and Errors -
ReducingRaterBiases.PerformanceReviewDiscussions:
Objectives—Process—RoleofMentoringand
CoachinginPerformanceReview.

v Managing Team Performance: Managing 9 Cs

TeamPerformance: TypesofteamsandImplica

11




tionsfor

12




PerformanceManagement—

PurposeandChallengeofTeamPerformanceManagement—

RewardingTeamPerformance

Implementing Performance Management
System:Factorsaffectinglmplementatio

n—PitfallsofImplementation—TraditionalPracticesin

thelndustry.
Total 45
CourseOutcomes
Course . . -
Outcomes On completionof thiscourse,studentswill; ProgramQOutcomes
col Recognize and apply perfgrmance PO2,PO6
managementtechniques.
CO2 Degignperfprmancemanagementprocessacrossvarious PO2.POS
businessunits.
CO3 Formulate, comply and implement PO2,PO4,PO7
performanceanalysis toolsandstandards.
CO4 Construct  performance  review and PO1,POS
employPerformanceManagementsystem.
COS5 Critiqueteam managementstrategies. PO1,PO5
ReadingList
1. SirJohnWhitmore, ‘CoachingforPerformance’
2. AndrewSGrove, ‘HighoutputManagement’
3. CamilleFournier, “TheManager’sPath’
4. ChristopherDlee, ‘PerformanceConversations’
ReferencesBooks
| Aguinis,H.,PerformanceManagement,4‘hEdition,ChicagoBusinessPress,2019.
Jason Lauritsen,UnlockingHighPerformance:How
2. touseperformancemanagementtoengageandempoweremployeestoreach
theirfullpotential,1*Edition, KoganPage,2018.
3 TVRao,PerformanceManagement:TowardOrganizationalExcellence,2“dEdition,SA
) GEresponse,2015.
4 Armstrong,M.,Armstrong’sHandbookofPerformanceManagement,4 Edition,
' KoganPage,2012.
5 MadhuArora, PoonamKhurana,SonamChoiden,PerformanceManagement-
' HappinessandKeepingPacewith Technology,1stEdition, CRC Press,2020.
6 HeddaBird, ThePerformanceManagementPlaybook,1 Edition,Pearson,2022.
MethodsofEvaluation
ContinuousInternal AssessmentTest
Assignments/mini
Inter nfll project/practical 40Marks
Evaluation demonstrations
Seminars
AttendanceandClassParticipation
External EndSemesterExamination 60Marks
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Evaluation

Total 100Marks
MethodsofAssessment
Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions
g:rﬂ;l;set;;% MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryoroverview
(K2)
Application | Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems,Observe,Ex
(K3) plain
Analyze(K4) PrOb.lem_ . .. . . . . .
solvingquestions,Finishaprocedureinmanysteps,Differentiatebetweenvariousidea
s,Mapknowledge
Ev(ziélgz)lte Longeressay/Evaluationessay,Critiqueor justifywith prosandcons
Create(K6) OCrlllseckknowledgeinspecificoroffbeatsituations,Discussions,DebatingorPresentati
PO1 | PO2 | PO3 | PO4 | POS |PO6 |PO7 POS8
COo1 M M
CO2 M M
CO3 M M M
CO4 M S
COsS M S
S-Strong M-Medium L-Low
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SEMESTERII

STUDYCOMPONENT 1 Maximummarks
ns
S.NO SI/.I; CREDIT| TITLEOFTHEPAPER CIA| Uni. | Total
COURSETITLE Exa
eek m

1 Core- 1V 6 5 AccountingforManager 25 75 100
2 Core-V 6 5 ManagerialEconomics 25 75 100
3 Core-VI 6 4 LegalSysteminBusiness 25 75 100
4 ElectivellIIDi 3 3 OrganizationalDevelopment 25 75 100

sciplineCent

ric
5. Elective — 3 3 StressManagement 25 75 100

IVGeneric

SkillEnhancement Softskill- 25 75 100
6. -1(SEC) 4 2 ExecutiveCommuni

cation

CompulsoryPaper HumanRights 25 75 100
7. 2 2

**MOOC 100
8. | COURSE - 2

Total 30 26

**InclusionoftheMassiveOpenOnlineCourses(MOOCs)with2creditsavailableonSWAY AM,NPTEL
andothersuchportalsapprovedbytheUniversity Authorities.

Listof NPTELCoursesunderMOOC’ srecommended:

1. GlobalMarketingManagement
2. SalesandDistributionManagement
3. BehavioralandPersonalFinance

4. BusinessAnalyticsforManagementDecisions
5. ConsumerBehaviour
6.
7
8
9
1

Entrepreneurship

. BusinessEthics

. TotalQualityManagement
. CorporateSocialResponsibility
0. FinanciallnstitutionandMarkets

15




Marks
£ 2 2 =
SubjectCode SubjectName gIL|T|P Fq:) gl «| E| B
5 SISl -
=
AccountingForManagers Core |3|1] - 5/ 6 |25 75| 100
CourseObjectives
C1 Toacquaintthe;studentswiththefundamentalsofprinciplesofﬁnancial,costandmanage
ment accounting
C2 Toenablethestudentstoprepare,analysesandinterpretfinancialstatements
C3 Toacquaintthestudentswith thetoolsandtechniquesoffinancialanalysis
C4 Toenablethestudentstotakedecisionsusingmanagementaccountingtools.
Cs Toenablethestudentstopreparethereportswiththeaccountingtoolsandfacilitatemanag
erialdecisionmaking.
SYLLABUS
UNIT Details g""’f CourseQ
ours bjectives
Financial Accounting—Meaning-Objectives-
functions.Branchesof Accounting:Financial,Costand
Management Accounting - Accounting Conceptsand
I conventions. Journal — Ledger — Trial Balance - 12 Cl
PreparationofFinal Accounts: Trading,Profitand
LossAccountandBalanceSheet(problems);International
AccountingStandards-IFRS
I Financial Statement Analysis - Objectives - 12 o)

Techniques of Financial Statement Analysis:

16




Common  Size and  Comparative  Financial
Statements, Trendanalysis,RatioAnalysis.
FundFlowStatement-
StatementofChangesinWorkingCapital-
PreparationofFundFlowStatement-
CashFlowStatementAnalysis-
DistinctionbetweenFundFlowandCashFlowStatement—
problem.

III

MarginalCosting-Definition-
distinctionbetweenmarginal costing and absorption
costing - Break evenpointAnalysis-
Contribution,p/vRatio,marginofsafety-
Decisionmakingundermarginalcosting

system-key factor analysis, make or
buydecisions,exportdecision,salesmixdecision-
Problems.

12 C3

v

Budget,Budgeting,andBudgetingControl-
TypesofBudgets-
PreparationofFlexibleandfixedBudgets,
masterbudgetandCashBudget-Problems-
ZeroBaseBudgeting.

12 C4

Cost Accounting :meaning — Objectives- Elements
ofCost—CostSheet(Problems)—classificationofcost—
CostUnitandCostCentre—MethodsofCosting—
TechniquesofCosting.Standardcostingandvarianceanaly
sis Reporting to Management - Uses
ofAccounting  information in
Managerial decision-making.
Reporting-Accounting Standards
andAccounting Disclosure
practicesinlndia;Exposure
toPracticalKnowledgeofusingAccountingsoftware-
OpenSource.

12 G5

Total

60

CourseOutcomes

Course
Outcomes

On completionofthiscourse,studentswill;

ProgramQOutcomes

CO1

Beabletounderstandthefundamentalsofprinciplesoffinan
cial,costandmanagementaccounting

PO6

CO2

Beabletoprepare,analyzeandinterpretfinancial
statements

PO1,PO2,PO4,PO6,
PO7

CO3

Beabletousethetoolsandtechniquesoffinancialanalysis.

PO1,PO2,PO3,PO6,P
o7

CO4

Be able to take decisions using
managementaccountingtools.

PO1,PO2,PO6,PO7

COs

Beabletopreparethereportswiththeaccountingtoolsan
dfacilitateandtakemanagerialdecisions.

PO2,PO3,PO4,PO6,PO7
,PO8

17




ReadingList

http://files.rajeshindukuristudyplace.webnode.com/200000014-
9621c971b8/accounting%20 for%20managers.pdf

http://shodhganga.inflibnet.ac.in/bitstream/10603/70588/9/09 chapter%?201.pdf

http://educ.jmu.edu/~drakepp/principles/module6/capbudtech.pdf

18




https://www.researchgate.net/publication/313477460 concept of working capital m

4. anagement
ReferencesBooks
1 Gupta,A.,Financial AccountingforManagement: AnAnalyticalPerspective,SthEditio
’ n,Pearson, 2016.
> Khan,M.Y .andJain,P.K.,ManagementAccounting: Text,ProblemsandCases,8thEdition,
) TataMcGrawHillEducationPvt.Ltd.,2021.
NalayiramSubramanian,ContemporaryFinancial Accountingandreportingfor
3. Management— a holistic perspective- Edn.1, 2014 published by S.N.
CorporateManagementConsultantsPrivateLimited
4 Horngren,C.T.,Sundem,G.L.,Stratton,W.O.,Burgstahler,D.andSchatzberg,J .,
) 16thEdition,Pearson,2013
5 Noreen,E.,Brewer,P.andGarrison,R.,Managerial AccountingforManagers, 13thEditi
' on,TataMcGraw-HillEducationPvt.Ltd.,2009.
6 Rustagi,R.P.,ManagementAccounting,2nd Edition,Taxmann Allied
) ServicesPvt.Ltd,2011
PO1 | PO2 | PO3 |PO4 |POS | PO6 |PO7 PO8
COo1 2 2
CO2 3 3 3 3 2
CO3 3 3 3 3 2
CO4 3 3 3 3
COs 3 3 3 3 2 2
3-Strong 2-Medium  1-Low
Marks
£ 2z =
SubjectCode SubjectName gI|L|T|P|lO -q:) 2| «| E| B
3 S| =10 g| &
=
ManagerialEconomics Core |[4|-|-|-|5]6 |25]| 75 100
CourseObjectives
C1 Tofamiliarizethestudentsaboutmanagerialeconomicsandtoknowthefundamentalc
onceptsaffectingbusinessdecisions.
I Tounderstandtheconceptofutilityanddemandanalysisanddemandforecasting
C3 Toknowaboutproductionfunctionandmarketstructure
C4 TohaveanideaandunderstandingaboutMacroeconomicslikeNationallncome,savin
gsandinvestment,Indianeconomic policyandPlanning.
Cs ToProvideinsightsonMoneyMarket,InflationandDeflation,MonetaryandFiscalpolicies

,FDIandcashlesseconomy.
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SYLLABUS

UNIT

Details

No.of

Course

Hours

Objectives

Introduction:DefinitionofManagerialEconomics.Decision
MakingandtheFundamentalConceptsAffectingBusinessD
ecisions—thelncrementalConcept,Marginalism,Equi-
marginalConcept,the
TimePerspective,DiscountingPrinciple,OpportunityCost
Principle-MicroandMacroEconomics.

12

Cl

I

Utility AnalysisandtheDemandCurve:Elasticity
ofDemand - Demand Analysis: Basic Concepts, and
toolsofanalysisfordemandforecasting.UseofBusinessIndi
cators:Demandforecastingforconsumer,

Consumer Durable and Capital Goods. Input-
OutputAnalysis—ConsumerBehavior-
ConsumerEquilibrium

12

C2

I

TheProductionFunction:ProductionwithOne VariableInpu
t — Law ofVariableProportions—Productionwith
Two VariableInputs — Production Isoquants—
IsocostLinesEstimatingProductionFunctions-
ReturnstoScale—EconomiesVsDiseconomiesofScale—
CostConcepts—Analysisofcost—
Shortandlongruncosts.MarketStructure:PerfectandImperf
ectCompetition—
Monopoly,Duopoly,MonopolisticCompetition—
PricingMethods.

12

C3

v

MacroEconomicVariables—Nationallncome-Concepts—
GrossDomesticProduct,GrossNationalProduct,NetNation
alProduct—
MeasurementofNationallncome,Savings,Investment-
BusinessCycles and Contracyclical Policies — Role of
EconomicPolicy-IndianEconomicPlanning

12

C4

Commodity and Money Market: Demand and Supply
ofMoney—MoneyMarketEquilibrium—MonetaryPolicy
—Inflation—Deflation—Stagflation-RoleofFiscalPolicies-
IndianFiscalPolicies-GovernmentPolicytowards Foreign
Capitaland Foreign Collaborations—
GlobalizationanditsImpact.Cashlesseconomyanddigitaliz
edcashtransfers;Economicmodelsandits
steps;FEMA-GST-
IndustrialPolicyinIndiaanditseffectsongrowth.

12

(O8]

Total

60

CourseOutcomes

Course
Outcomes

Oncompletionof thiscourse,studentswill;

ProgramQOutcomes

20




Beabletounderstandthebasicconceptsofmanagerialecono
CO1 micsthathelpsthefirm indecisionmakingprocess. PO2,PO4
CO2 BefamiliarabouttheBasicconceptsofDemand,SupplyandE PO4,PO6,PO7
quilibriumandtheirdeterminants
Cco3 Havebetterideaandunderstandingaboutproductionfunctio POG6,PO7
nandmarketstructure
Havebetterinsightsaboutmacroeconomicsconcepts
CO4 likeNationalincome,SavingsandInvestment,IndianEcono POS8
mic Policyandplanning
Possess better knowledge about Money
COs . market,MonetaryandFiscalpolicy,inflationandd PO7
eflation,FDI
andglobalizationandCashlesseconomyanddigitalizedcash
transfers.
ReadingList
| http://pearsoned.co.in/prc/book/paul-g-keat-managerial-economics-economic-
) tools-todays-decision-makers6e-6/9788131733530
2 http://www.onlinevideolecture.com/mba-
) programs/kmpetrov/managerialeconomics/?courseid=4207
3 https://www.slideshare.net/dvy92010/nature-and-scope-of-managerial-economics-
' 76225857
4, Thelndian EconomicJournal-SAGEJournals
ReferencesBooks
| 1.Damodaran,S.,ManagerialEconomics,2ndEdition,OxfordUniversityPress,201
' 1.
2. Dwivedi,D.N.,ManagerialEconomics, VikasPublishingHouse,2011.
3 R.L.Varshney,K.L.Maheshwari.,ManagerialEconomics,SultanChand&Sons,2014.
4 WilliamF.Samuelson,StephenG.Marks,JayL.,Zagorsky.,ManagerialEconomics,
) WileyPublishers,9th Edition(2021)
5 H.L.Ahuja.,ManagerialEconomics.,AtlanticPublishersanddistributors(P)Ltd.,2017.
6 Dominick Salvatore, ~Managerial Economics:  Principles and
‘ worldwideapplications,9EAdaptation,Oxforduniversityp
ress,9"Edition,2020.
PO1 PO2 | PO3 PO4 POS5S PO6 PO7 POS8
COo1 2 3
CO2 3 2 2
CO3 3 3
CO4 2
COs5 2

3-Strong 2-Medium 1-Low
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SubjectCode

SubjectName

Category
=
-
w
=)

Credits

Marks

Hours

CIA

External
Total

LegalSystemsinBusiness Core |4 |- -] -

9]

25

-
9]

100

CourseObjectives

Cl1

Tocreateknowledgeandunderstandingonlawofcontracts

C2

TodescribeaboutsaleofgoodsandNegotiableinstrumentact

C3

Tohaveanoverallunderstanding aboutpartnershipactandcompanylaw.

c4

TofamiliarizevariouslaborlawsforeffectiveadministrationofHumanResource

ofanorganization.

(O8]

Toprovideinsightsandawarenessaboutconsumerprotectionact,Cyber-

crimes,IntellectualpropertyRights.

SYLLABUS

UNIT

Details

No.of
Hours

CourseO
bjectives

The Law of Contracts: Definition of Contact Offer
andAcceptance — Essential Elements of a Valid
Contract:FreeConsent—CompetencyofParties—
LawfulConsideration—
LegalityofObject.Void,Voidable,Unenforceable and
Illegal  Contracts —  Performance ofContracts—
PrivityofContracts—AssignmentofContracts — By Whom
Contract must be Performed -
TimeandPlaceofPerformance—
PerformanceofReciprocalPromises—
Contractswhichneednotbeperformed,DischargeofContra
cts:ByPerformance,By Agreement, By Impossibility,
By Lapse of Time,By Operation of Law and By Breach
of Contracts —RemediesforBreachofContracts.

12

Cl1

I

Sale of Goods Act: Definition of a Saleand a Contractof
Sale - Difference between (1)Sale and an
AgreementtoSell(2)SaleandaContractForm(3)SaleandBai
Iment (4) Sale and Mortgage of Goods (5) Sale andTime
Purchase Conditions and Warranties — Passing
ofPropertyofGoods—Rightsofan UnpaidSeller.
Negotiable Instruments Act:  Negotiable
InstrumentsinGeneral:Cheques,BillsofExchangeandPro
missoryNotes—DefinitionandCharacteristics

12

C2

I

PartnershipAct:Evolution—DefinitionofPartnership
—DifferencebetweenPartnershipandJointFamilyBusiness—
KindsofPartnerships—Registration—RightsandLiabilities
ofPartners—Dissolution.
CompanyLaw:EvolutionofCompanyFormofOrganisati
on—CompaniesSeparateLegal Entity—

12

C3

22




ComparisonofCompanywithPartnershipandJointHinduF
amilyBusiness—KindsofCompanies—
ComparisonofPrivateandPublicCompanies—
FormationofCompanies—
GeneralldeaAboutMemorandum and  Articles  of
Association, Prospectus,StatementinlieuofProspectus—
ManagementofCompanies—
GeneralldeaofManagementofCompanies—
Officers,Meetings—Resolutions—Accountand Audit—
WindingupofCompanies—
GeneralldeaoftheDifferentModesof WindingUp.

v

LabourLaw:FactoriesAct, MinimumWagesAct,Industri
al Disputes Act, Employees Compensation Act,Payment
of Bonus Act 1965. Payment of Gratuity
Act1972.ESIAct,EmployeesProvidentFundandMiscella
neousProvisionsAct1952,MaternityBenefitsAct,Childla
bourAbolition&RegulationAct,1986- Inter-state Migrant
Workmen (Regulation
ofEmployment&Conditionsofservices)Act1979-
BondedLaboursystem(Abolition)Act1976-
SexualHarassmentofwomenatWorkplace(Prevention,Pro
hibition &Redressal) Act2013-
ContractLabour(Regulationand Abolition) Act-
FourLabourCodes

andRules-RTIAct2005.

12 C4

ConsumerProtectionAct,CompetitionAct2002,CyberCri
mes, ITAct2008—

IntellectualPropertyRights: TypesofIntellectualProperty—
TrademarksAct 1999-The CopyrightAct1957-
International CopyrightOrder,1999—-DesignAct,2000;
UNICITRAL-
UnitedNationsCommissiononlnternational TradeLL

aw.

12 G5

Total

60

CourseOQutcomes

Course
Outcomes

On completionofthiscourse,studentswill;

ProgramQOutcomes

CO1

Haveknowledgeonunderstandingsonlawofcontract.

PO4,PO6,PO7

CO2

KnowthesaleofGoods&Negotiableinstrumentact.

PO6

CO3

Haveunderstandingsonpartnershipandcompany law

PO6,PO7

CO4

Havefamiliarizewithvariouslabourlaws.

PO5,PO6,PO7

COs

Possessinsights&awarenessaboutconsumerprotectionAct
CyberCrimes,IntellectualPropertyRights.

PO8

ReadingList

—

http://www.legalserviceindia.com/article/

http://www.freebookcentre.net/Law/Law-Books.html2

https://www.mooc-list.com/course/business-law-wma

23




| https://ilj.law.indiana.edu/

ReferencesBooks
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1. KapoorND.,LegalSystemsinBusiness,Edition2(2021),Sultan Chand&Sons.
2 Rao, P.M.,MercantileLaw,PHILearning,2011.
3 Majumdar,A.K.andKapoor,G.K.,CompanyLaw, 1 5"Edition, TaxmannPublicationsPvt.
' Ltd.,2012.
4 Majumdar,A.K.andKapoor,G.K.,CompanyLawandPractice,1 7"Edition, TaxmannP
' ublications Pvt.Ltd., 2012.
5. Intellectual PropertyLaws,UniversalLawPublishing,2012.
6 Daniel Albuquerque,LegalsystemsinBusiness,OxfordUniversityPressIndia, 2" Editi
' on, 2015.
PO1 | PO2 | PO3 |PO4 | POS |PO6 | PO7 PO8
COo1 2 2 2
CO2 2
CO3 2 2
CO4 2 2 2
COs5 2
3-Strong 2-Medium  1-Low
Marks
C E
r H X T
. . Categ € o C t 0
SubjectCode SubjectName ory LIT PO d u [ e ¢
1 r r
tl s A n a
s a 1
1
OrganizationalDevelopment Elective | 3| - |- |1 3| 3 (25| 75| 100
CourseObjectives
C1 TogeneralizeafaircomprehensionofbasicconceptsonOD.
C2 ToassimilatedesignelementsofOD.
3 To summarize the effects of Organizational culture
andreinforcingte
chniques.
C4 Toillustrate theeffectivenessofworkinginteams.
C5 Tointerpretconstructsofwell-beingandapproachestoachievingabalance.
. No.of CourseO
UNIT Details Hours | bjectives
Introduction:Introduction-evolution-basicvaluesand
assumptions- foundations of OD- Process of OD -
1 managingthephasesofOD-Organizationaldiagnosis 9 C1
— OD Techniques - Questionnaire, interview, work
taskforce-collecting,analyzing-
feedbackofdiagnosticinformation.

25




II

Approaches: Key Organizational Designs —
Procedures-Differentiation & Integration -

BasicDesign—
DimensionsDeterminationofStructure-
ForcesReshapingOrganization—LifeCyclesin
Organization.

C2

I

Organizationalculture:KeyRoleofOrganizational Cultu
re - Functions &Effects of Organizational
Culture-Leaders roleinshaping
andreinforcingculture,DevelopingaGlobalOrganizationa
1Culture.

C3

v

Groups & teams: Work Groups & Teams -
PreparingfortheworldofworkGroupBehavior-
Emergingissuesof WorkOrganizationandQualityofWork
Life

—Careerstagemodel-Movingupthecareerladder.

C4

Wellbeing:StressandWellBeingatWork:Fourapproaches
tostress-Sourcesofstressatwork,consequencesofstress-
PrevalentStressManagement

-Managerialimplications.

(O8]

Total

45
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CourseOutcomes

OCourse On completionofthiscourse,studentswill; ProgramQOutcomes
utcomes
CO1 ComprehendandjustifybasicconceptsonOD. PO2,PO6
CO2 AssimilateanddesignODprocess. PO4,PO8
CO3 SummarizeOrganizationalcultureandusereinforcingtec PO3
hniques.
CO4 lustrateeffectivenessofworkinginteams. PO1,PO5
COs Interpretconstructsofwellbeingandapproachestoachievi PO1,PO3,PO5
ngabalance.
ReadingList
1. LasloBock, ‘WorkRules-InsightsfrominsideGoogle’
2. EdgarHSchein, ‘Organisational CultureandLeadership
3. KirkBlackard,JamesWGibson, ‘Capitalizingonconflict’
4, PeterSCohan, ‘ValueLeadership’
ReferencesBooks
1 Anderson,D.,OrganizationDevelopment: TheProcessofLeadingOrganizational Ch
’ ange,Sth Edition,SagePublication2019.
> W.WarnerBurke, Debra A.Noumair,Organization Development: A
' ProcessofLearningandChanging 3"Edition,Pearson FTPress, 2015.
French,W.,Bell,C.andVohra,OrganizationDevelopment:Behavioral
3. SciencelnterventionsforOrganizationlmprovement,6™Edition,PearsonHigherEdu
cation,2017.
4 Cummings, T., TheoryofOrganizationDevelopmentandChange,9"Edition,South-
’ Western,2011.
5 Cheung-Judge, M. and Holbeche, L., Organization Development:
’ APractioner’s GuideforOD and HR,KoganPage,ZrlOl
Edition,2015.
6 Ramanarayan,S.andRao,T.V.,OrganizationDevelopment: Acceleratinglearningand
’ Transformation,2“dEdition,SageIndia,201 1.
MethodsofEvaluation
ContinuousInternal AssessmentTest
Internfll Ass%gnments/mlmprOJect/practlcaldemonstratlons A0Marks
Evaluation Seminars
AttendanceandClassParticipation
Extern.a I EndSemesterExamination 60Marks
Evaluation
Total 100Marks
MethodsofAssessment
Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions
Understand/ MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryoroverview
Comprehend ’ ’ ’ ’
(K2)
Application | Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems,Observe,Explai
(K3) n
Analyze(K4) Problem-

solvingquestions,Finishaprocedureinmanysteps,Differentiatebetweenvariousidea
27




s,Mapknowledge

28




Evaluate

Longeressay/Evaluationessay,Critiqueor justifywith prosandcons

(KS)
Create(K6) Checkknowledgeinspecificoroffbeatsituations,Discussion,DebatingorPresentations
PO1 | PO2 | PO3 |PO4 | POS |PO6 |PO7 POS8
CO1 M M
CO2 M M
CO3 M
CO4 M S
COsS M M S
S-Strong M-Medium L-Low
Marks
q E
r H X T
. . Categ € o C t o
SubjectCode SubjectName ory LT POl d u [ e ¢
it r r
S| S A n a
1
a
1
StressManagement Elective | 2| - |1 ] - 3125 | 75| 100
CourseObjectives
C1 Tounderstandtheconceptofstressmanagement
C2 Tounderstandtheimpactofstress
C3 Toanalysethestressreductiontechniques
C4 Tostudythestrategiestocopeupwithstress
C5 Todevelopresiliencetostress
UNIT Details Noof | CourseQ
Hours | bjectives
IntroductiontoStressManagement:Introductiontostress:
Meaning, Definition, Eustress, Distress, Stressor-
emotional, intellectual,
1 environmental ,occupational/educatio 9 Cl1
nalperformance,social,physical,andspiritualstressors-
Typesofstress: Acutestress,
Episodic Acute stress and chronic stress, Sources
ofstress,signsandSymptomes,
ImpactofStress:Physiologicallmpactofstress,Psychologic
al  Impact of  stress, Social ~ Impact  of
I stress, Typesofintervention, TheGeneral Adaptation 9 C2
Syndrome-Fightorflightresponse,Stresswarningsignal

29




I

StressReductionTechniques:ChallengingStressful Thinki

ng, Problem SolvingandTimeManagement,

Psychological and Spiritual Relaxation
Methods,PhysicalMethodsofStressRedu

ction,Preparingforthe

C3

21




Future:CollegeandOccupationalStress
CopingStrategies: CopingMechanisms: Appraisalfocused,
v EmotionalfocusedandProblemfocused- 9 c4
StressproblemsolvingSequence-
ABCDEproblemsolvingModel
Developing Resilience to Stress: Understanding
stresslevel, Role of Personality Pattern, Self Esteem,
v Locus 9 C5
ofControl,RoleofThoughtsBeliefsandEmotions,Life
Situation Intrapersonal: Assertiveness,
TimeManagement
Total 45
CourseOutcomes
Course o . . .
Outcomes n completionof thiscourse,studentswill; ProgramQOutcomes
Cco1 Haveaclearunderstandingontheconceptofstressmanag PO3
ement
CcOo2 .IllustratetheimpactofstressandpredictStresswarnings PO2
ignals
o3 Developabilitytoanalysethestressreductiontechniques PO1,PO4
CO4 A?quiretheabilitytoidentifythestrate giestocopeup POS.PO6
withstress
COs Developresiliencestrategiestostress PO7,PO8
ReadingList
1 Familystressmanagement: Acontextualapproach,PBoss,CMBryant,J AMancini
> PreventiveStressManagementinOrganizations, ThomasA.Wright,PhD,Joyce
' A.Adkins,PhD,Debral..Nelson
3. StressManagement,RichardPettinger
4 Stressandstressmanagement,
) Crampton,SuzanneM;Hodge, JohnW;Mishra,JitendraM;Price,Steve.
ReferencesBooks
1 KajalA.Sharma,CaryL.Cooper,D.M.Pestonjee,Organizational StressAroundtheWorld
: ResearchandPractice,Routledge, 1*Edition,2022.
RachelLewis,JoannaY arker,EmmaDonaldson-Feilder,PreventingStressin
2. Organizations:HowtoDevelopPositiveManagers, WileyBlackwell, 1*Edition,2011.
3 JoeMartin-ManagingStressintheWorkplaceHowtoGetRidofStressatWorkand
: LivealongerLife,1*Edition,2014.
4 EmilyNagoski,AmeliaNagoski,Burnout:TheSecrettoUnlockingtheStressCycle,
: BallantineBooks, 1*Edition,2019.
5 KellyMcGonigal, TheUpsideofStress: WhyStressIsGoodforY ou,andHowtoGetGoodat
: It,AveryPublishers,1*Edition2016.
6 AshleyWeinberg, ValerieSutherland,Organizational StressManagement: AStrategicAp

proach,PalgraveMacmillan, 5"Edition2010.
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MethodsofEvaluation

ContinuousInternal AssessmentTest
Internfll Assignments/miniproject/demonstrationsessions A0Marks
Evaluation Seminars
AttendanceandClassParticipation
Extern.a I EndSemesterExamination 60Marks
Evaluation
Total 100Marks
MethodsofAssessment
Recall(K1) Simpledefinitions, MCQ,Recallsteps,Conceptdefinitions
Understand/ MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryoroverview
Comprehend ’ ’ ’ ’
(K2)
Application | Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems,Observe,Explai
(K3) n
Analyze(K4) Problem- - . . . .
solvingquestions,Finishaprocedureinmanysteps,Differentiatebetweenvariousideas,M
apknowledge
Ev(z;?;z)lte Longeressay/Evaluationessay,Critiqueor justifywith prosandcons
Create(K6) Checkknowledgeinspecificoroffbeatsituations,Discussion,DebatingorPresentations
PO1 | PO2 | PO3 |PO4 | POS |PO6 |PO7 POS8
Co1 M
CO2 M
CO3 M S
CO4 M M
COs5 M M
S-Strong M-Medium L-Low
Marks
£ 2z =
SubjectCode SubjectName g |L|T|P|lO T 2| «| E =
S S| =8 2| &
=
SoftSkillsI- Soft
ExecutiveCommunication skills | | T[22 4P| 10
CourseObjectives
Cl Toacquirecommunicationawarenesstheyaregoingtogetfortheindustry.
o) Tomakethecustomerrealizethatyoucanprovidethemwithinformationandother
essentialthings
C3 Toexplore theskillofwritingbusinessproposals
C4 Todevelopaplanfor themeetingsandinterviews
C5 Toanalyzetheskillsrequiredfornon-verbalcommunication

21




SYLLABUS

UNIT

Details

No.of
Hours

CourseO
bjectives

UNIT 1- Communication: Meaning and Significance
ofCommunicationforManagement-
TypesofCommunicationFactorsAffectingEffectivenessofC
ommunication- Barriersto Communication-
PrinciplesofEffectiveCommunicationDyadicCommunicati
on-

Face-to-face Communication.
ofCommunication.

Other Modes

C1

I

UNIT 11- Business Correspondence:

PlanningBusinessMessages: AnalyzingtheTask,A
nticipatingthe Audience.AdaptingtheMessageOrganizingan
dWritingBusinessMessages:Patternsoforganization,Useof
ToolssuchasMindMaps,ComposingtheMessage-
NormsforBusinessLettersLettersforDifferentKindsofSituat
ion: Personalized Standard Letters,

Enquiries,InvitingQuotations,SendingQuotations,
PlacingOrders,Invitingtenders,Claimletters,CustomersCo
mplaints,CollectionLetters,SalesPromotionLetters-
RevisingBusiness
Messages:RevisingforClarity.ConcisenessandReadability,
ProofreadingandEvaluating-Lettersof
applicationandresume.

C2

III

UNITIII-
BusinessReportsandProposals:StructureofReports-
LongandShortReports:FormalandInformalReports-
WritingResearchReports-Technical
Reports-NormsforIncludingExhibitsand Appendices-
WritingBusinessProposals.

C3

v

UNITIV-ConductingMeetingsandInterviews:Procedure
for Conducting Meetings- Preparing
Agenda,MinutesandResolutions-
ConductingSeminarsandConferences-
ProcedureofRegulatingSpeech-
EvaluatingOralPresentationsDraftingSpeech-
ParticipatinginDebatesandGroupDiscussions-

Presentation  Skills-Fluency DevelopmentStrategies-
AttendingandConductingInterviews-Listening.

C4

UNITV-Non-

verbalCommunication:Personal Appearance-Posture-
BodyLanguage-ReadingNonverbalMessages-
UseofCharts.Diagramsand
Tables-VisualandAudio-visual AidsforCommunication.

(O8]

Total

30

CourseOutcomes

21




Course
Outcomes

On completionofthiscourse,studentswill;

ProgramQOutcomes

Co1

Understandingoftheoriesandconcepts,typesand

PO4,PO6

21




variousmodesofcommunicationinorganizations
CcOo2 Development o skills on developing Business PO4.PO6
Correspondence
CcO3 DevelopmentofskillsonpreparingBusinessReportsand PO4.PO6
Proposals
Todrafteffectivebusinesscorrespondencewithbrevity,
CO4 and clarity in designing and developing cleanand PO4,PO6
lucidorganizingskills.
To demonstrate his/her verbal and non-
cos verbalcommunicationabilitythroughpresentations. PO4,PO6
ReadingList
1. https://www.skillsyouneed.com/ips/communication-skills.html
> https://mtbt.fpg.unc.edu/more-baby-talk/10-ways-promote-language-and-
) communication-skills-infants-and-toddlers
3. http://skillopedia.com
4, https://www.habitsforwellbeing.com/9-effective-communication-sKills
ReferencesBooks
1 Chaney,L.andMartin,J.,InterculturalBusinessCommunication.Person,4ed.,2008.
2. Chaturvedi,BusinessCommunication,Person,2edition,2011
BovecL.CourtlandandJohnV.Thill,BusinessCommunicationToday,10ed.,PearsonEduc
3. . .
ation,NewDelhi,2011.
AmericanManagementAssociation,The AMAHandbookofBusiness Writing:
4, TheUltimateGuidetoStyle,Usage,Punctuation,ConstructionandFormatting,2010.
5 Gerson,Sharan].,andStevenMGerson, Technical Writing: ProcessandProduct,Person
' Education,NewDelhi,2008
PO1 PO2 PO3 PO4 POS5S PO6 | PO7 POS8
COo1 3 3
CO2 3 3
CO3 3 3
CO4 3 3
COs5 3 3
3-Strong 2-Medium  1-Low
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SEMESTERIII

S.NO |STUDYCOMPONENT | INS.HRS/ CREDIT| TITLEOFTHEPA MAXIMUMMARKS
WEEK PER
Coursetitle
CIA Uni. Total
Exa
m
1 Core-VII 6 5  |Applied 25 75 100
OperationsResearc
h
2 Core-VIII 6 5 Human 25 75 100
Resource
Management
3 Core-IX 6 5 FinancialMa 25 75 100
nagement
MarketingM 25 75 100
4 CoreX 6 4 anagement
Elective Strategic 25 75 100
5. 'VDiscipli 3 3 Human
neCentric ResourceManagem
ent
SkillEnhanceme BusinessEtiquette 25 75 100
3.6 ntll 3 2
3.7 Internship - 2 Industrialactivity 25 75 100
activity
TOTAL 30 26
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Marks
£ 2 2 =
SubjectCode SubjectName I LITPlO|T 2| « E£ =
= S = o & e
&) 2 =
AppliedOperationsResearch Core |31 |-]-1|5] 6 |25] 75| 100
CourseObjectives
Cl1 To " . . . .
providethestudentswithintroductiononORanditsmodelstoaidinunderstandingitsappl
icabilityinthevariousfunctionalareasofmanagement.
I Tounderstandtheconceptoflinearprogrammingmodelsindeterminingprofit
maximizationandcostminimization
3 Tolearnaboutvariousmethodsadoptedintransportationand Assignmentsmodels.
Ca Todetermineaboutinventorymodels,replacementmodels,jobsequencing,
networkingmodelandQueuingmodel
Cs Tothrowlightondynamicmodelandgamemodelsandtheapplicationofpureand
mixedstrategiesincompetitiveenvironment.
SYLLABUS
. No.of CourseO
UNIT Details Hours bjectives
Introduction: Overview of operations research -
I Origin—Nature,scope&characteristicsofOR— 08 Cl
ModelsinOR—-
Applicationofoperationsresearchinfunctionalareasofma
nagement
LinearProgrammingProblem:Linearprogrammingproble
I mmodel-Formulation—-Maximization&Minimization 12 o)
problem - Graphical method - Simplexmethod—
Artificialvariable—Primal&Dual.
Transportation problem: Basic Solution — North /
WestcornerSolution,LCM,VAM,Matricesmethod—
I Optimal Solution — Stepping stone method - 12 C3
Vogel’ sapproximationmethod—Modimethod-
Degeneracy—
Imbalance matrix. Assignment model:
Hungarianmethod —Travelingsalesmenproblem.
ProjectSchedulingandResourceManagement: Determinis
ticInventorymodels—
Purchasing&Manufacturingmodels—
Probabilisticinventorymodels—Replacementmodel—
v Sequencing - 18 C4

BriefIntroductiontoQueuingmodels.Networking—
ProgrammeEvaluationandReviewTechnique(PERT)and
CriticalPathMethod(CPM)forProject
Scheduling-Crashing—
ResourceallocationandResourceScheduling.

30




GameTheoryandStrategies:

Gamestheory—

twoplayerzerosumgametheory—SaddlePoint—Mixed

10

G5

30




Strategiesforgameswithoutsaddlepoints—
Dominancemethod—GraphicalandL.PSolutions-Goal

Programming; Simulation; Integer
programmingandDynamicprogramming.
Total 60
CourseOutcomes
Course Oncompletionofthi tudentswill; 0
Outcomes ncompletionofthiscourse,studentswill; ProgramQOutcomes
Obtain insighton the origin and nature of OR
co1 andalsotheagpplicationof%ariousmodelsofOR. P0O4,PO6
CO2 Leamaboutthegraphical,Simplex,Bi gManddualmethods PO1.PO2,PO6,PO7
ofLinearprogrammingproblem.
Cco3 Bewellversedwiththeconceptoftransportationand Assign PO1,PO2,PO6,PO7
mentsmodels
Havebetterunderstandingoninventorymodels,replaceme
CO4 nt models, job sequencing, PO1,PO2,PO6,PO7
networkingmodelandQueuingmodel
CO5 {3eimpartedknowledgeontheVariousmethodsofgamemode PO2.PO7
ReadingList
1. www.cbom.atozmath.com
2. http://www.pondiuni.edu.in/storage/dde/downloads/mbaii_gt.pdf
3. http://164.100.133.129:81/econtent/Uploads/Operations_Research.pdf
4, https://www.journals.elsevier.com/operations-research-perspectives
ReferencesBooks
Anderson,D.R.,Sweeney,D.J.,Williams,T.A.andMartin,K., AnIntroduction
1. toManagementScience:QuantitativeApproachtoDecisionMaking, 14"Editio
nPaperback-1, CengageLearningIndiaPvt.Ltd.,2019
2. Gupta,P.K.,andComboj,IntroductiontoOperationsResearch,S.Chand,2014
3 Hiller,F.,Liebermann,NagandBasu,IntroductiontoOperationsResearch, 1 1™EditionP
’ aperback,TataMcGraw-HillPublishingCo.Ltd.,2021
4 Khanna,R.B.,QuantitatiVeTechniquesforManagerialDecisionMaking,3rdEdition—
' Paperback,NewAgelnternationalPublishers,2018
5. Taha,H.A.,OperationsResearch: AnIntroduction, 10™Edition,Pearson,2019
6 Vohra,N.D.,QuantitativeTechniquesinManagement,5‘hEdition,TataMcGrawHillEd
) ucationPvt.Ltd., 2017.
PO1 PO2 | PO3 PO4 POS5 PO6 PO7 | POS
Co1 2 2
CO2 3 2 2 2
CO3 3 3 3 2
CO4 3 3 2 2
COs5 3 2
3-Strong 2-Mediuml1-Low
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SubjectCode

SubjectName

Category
=
-
w
=)

Credits

Marks

Hours

CIA

External

Total

HumanResourceManagement Core |4 |- -] -

25

-
9]

100

CourseObjectives

Cl1

ToembarkimportanceofHRMrole,functionsandneed

C2

Toassimilatetheoreticalandpracticalimplicationsof HRP

C3

Tocriticallyuseappropriatetrainingtools

C4

Toanalyzeandimplementaneffectiveperformancemanagement

C5

Toextrapolateanddesigncompensationmanagementtechniques

SYLLABUS

UNIT

Details

No.of
Hours

CourseO
bjectives

Introduction: Introduction of Human
ResourceManagement: Importance of
Human Resources,Definition
and Objectives of Human
ResourcesManagement,QualitiesofagoodH
Rmanager—Evolution and growth of
Human
ResourceManagementinIndia.Functionsof
HumanResourceManagement.StrategicHumanResource
Management(SHRM).Human Resource Policies:
Need,typeandscope,HumanResource Accountingand Aud
it-Gig
Economy.

12

C1

II

Human Resource Planning (HRP): Human
ResourcesPlanning: Long and Short term planning, Job
Analysis,Skills  inventory, Job  Description, Job
Specification
andSuccessionPlanning,StrategicHumanResourcePlannin
g.

Recruitment and selection: Purposes, types and
methodsofrecruitmentandselection,Relativemeritsandde
meritsofthedifferentmethods,RecruitmentandSocialMedi
a.

Placement, Induction, Transfers, Promotions,
Dismissal, Resignation, Exitlnterviews, Reduction
ofattritionrate-Attritionandretentionmanagement

12

C2

III

Training,Development& CareerManagement:Import
ance and  benefits of Training
andDevelopment, Typesof TrainingMetho
ds,ExecutiveDevelopmentPrograms,Conceptandprocess
ofCareerManagement; Competency

mapping,

12

C3

32




ment.

KnowledgeManagement& TalentManage

33




v

PerformanceManagement:
Importance,processandMethods:Ranking,ratingscales,
critical incident method, Removing
subjectivityfromevaluation, MBOasamethodofappraisal,
Performance Feedback, Online PMS. Human
ResourcelnformationSystem;InternationalHumanResour
ceManagement;Crossculturaldiversitymanagement;Hyb
ridworkculture;work-lifebalance;Qualityof
work-life;HR Analytics.

12

C4

CompensationManagement:WageandSalaryAdministr
ation: Job Evaluation, Calculation of Wage,Salary,
Prerequisites, Compensation Packages, Cost ofLiving
Index and Calculation of Dearness
Allowance,RewardsandIncentives;ESOP-
Financialandnon-

financialincentives,Productivity—
linkedBonus,CompensationCriteria,RewardsandRecogn
ition.

12

G5

Total

60

CourseOutcomes

Course
Outcomes

On completionof thiscourse,studentswill;

ProgramQOutcomes

COo1

Gain an of HRM policies and
understandingimpo
rtance.

CO2

ImplementappropriateHRPinworkplace.

CO3

ApplyfeasibleTrainingmethodandmanagecareer
progressions.

PO5,PO6,PO7

CO4

Demonstrate performance of human
managing
resources.

COs

Designandjustifycompensationframework.

PO4,PO6,PO7

ReadingList

https://businessjargons.com/performance-management.html

https://www.hr-guide.com/data/G400.htm

https://www.managementstudyguide.com/training-development-hr-function.htm

hal i e

https://www.tandfonline.com/toc/rijh20/current

ReferencesBooks

Ashwathappa,K.,HumanResourceManagement,9‘hEditi0n,TataMcGraW—

HillEducationPvt.Ltd.,2021.

Ivanecevich,J.M.,HumanResourceManagement, 1 2™Edition, TataMcGraw-

HillEducationPvt.Ltd.,2020.

GaryDessler&BijuVarrkey, HumanResourceManagement, 16™Edition,PearsonIn

diaPvt.Ltd.,2020.

DeCenzo, D.A., Robbins S.P., Susan L Verhulst,
ResourceManagement, 1 1‘hEdition,WileyIndiant.Ltd.,20 15.

Human

LeighThompson,Makingtheteam,AguideforManagers,Pearson,6"Edition2019.
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GaryDessler,FundamentalsofHumanResourceManagement,Pearson,4thEdition2
017.
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PO1 PO2 PO3 PO4 PO5 PO6 PO7 | POS
CO1 M M
CO2 M
CO3 S S M
CO4 M M
COs M M M
3-Strong 2-Medium  1-Low
Marks
b & 72} ]
=) - 1= <
SubjectCode SubjectName LT PlO|T 2| « £ =
&
FinancialManagement Core |3 |1|-|-1|5] 6 |25] 75| 100
CourseObjectives

Tocreateanunderstandingandfamiliarizethestudentstothefundamentalsoffinancial

C1 . .
managementandcreateawarenesson thevarioussources offinance.

I Tocreateawarenessonthevariousinvestmenttechniquesontheinvestmentdecisionma
king.

3 To throw lighton theconcept of cost of capital andfamiliarizeon the
techniqueofidentifyingtherightsourceofcapital.

C4 Toeducateontheconceptofcapitalstructureandthecreateunderstandingonthe concept
ofdividend.

Cs Tocreateanunderstandingontheconceptofworkingcapital,itsneed,importance,factor
sandforecastingtechnique

SYLLABUS
UNIT Details Noof | CourseQ
Hours bjectives
Introduction:Financialmanagement: Definitionandscope
—objectivesofFinancialManagement—
ProfitMaximization-wealthmaximization-
functionsandroleoffinancemanager.Sourcesoffinance—
shortterm—BankSources—Longterm—Shares—
I Debentures—Preferredstock—Debt:Hire 12 Cl

purchase,leasing, Venture Capital — Private

equity-International Financial
Management-  FinancialPlanning-
BehaviouralFinance-CapitalMarket-MoneyMarket-
MicroFinance-Financiallnformation
System.

36




II

InvestingDecision-CapitalBudgetingProcess—
Techniques of Investment Appraisal: Pay Back
Period; AccountingRateofReturn, TimeValueofMoney-
DCFTechniques—
NetPresentValue,ProfitabilityIndexandInternal
RateofReturn- Problems-
RiskanalysisinCapitalBudgeting-IntroductiontoFintech

— DigitalCurrency- Cryptocurrency— Financial
Modeling;HurdleRate.

12

Cc2

III

Cost of Capital - Cost of specific sources of capital —
Costofequitycapital-Costofdebt—Costofpreference—
Costofretainedearnings-weighted

average cost ofcapital. EBIT -EPS Analysis -
OperatinglLeverage-Financialleverage-problems.

12

C3

v

Capitalstructure-Factorsinfluencingcapitalstructure

— optimal capital structure - capital structure theories —
Net Income Approach — Net Operating Income
(NOI)Approach-Modigliani-Miller(MM)Approach—
Traditional =~ Approach —  Practical = Problems.
Dividendand Dividend policy: Meaning, classification -
sourcesavailable for dividends -Dividend
policygeneral,

determinantsofdividendpolicy.

12

c4

WorkingCapitalManagement-DefinitionandObjectives-
WorkingCapitalPolicies-Factorsaffecting Working
Capital requirements -
ForecastingWorkingCapitalrequirements(problems)-
CashManagement-ReceivablesManagementand-
Inventory Management - Working Capital Financing -
Sourcesof WorkingCapitalandImplicationsof
variousCommitteeReports-Financial Analytics.

12

G5

Total

60

CourseOutcomes

Course
Outcomes

Oncompletionofthiscourse,studentswill;

ProgramQOutcomes

COo1

Be aware of the basic concepts of
financialmanagementandunderstandthevarioussou
rcesoffinance.

PO4,PO6,PO7

CO2

Possessknowledgeoninvestmentdecisionmaking.

PO1,PO2,PO6,PO7

COo3

Have insights on the cost of capital and would
havefamiliarizedthemselveswiththetechniqueofcalculati
ngthecostofcapital.

CO4

Havelearnttheconceptofcapitalstructureanddividend

COs

Havegoodunderstandingontheconceptofworking
capital,itsneed,importance,factorsandthemethodsoffor
ecastingit.

PO1,PO2,PO4,PO7

37
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ReadingList

1. https://accountingexplained.com/managerial/capital-budgeting/
2. http://www.studyfinance.com/lessons/workcap/
3. JournalofInternationalFinancialManagement& Accounting
4. TheManagementAccountantJournal-icmai-rnj.in
ReferencesBooks
1 S.N.Maheswari,Finanacial Management,SulthanChand& Sons,15th Edition,2019
) [.M.PandeyFinancialManagement,VikasPublishingHousePvt.Ltd.,11thedition,201
' 8.
3 VanHorne,J.C.,FinancialManagememtandPolicy,13thEdition,Pearson,2015.
4. PrasannaChandra,FinancialManagement,10thedition, TataMcGrawHill,2019
5 Periasamy,P.,FinancialManagement,4thEdition, TataMcGraw-
) HillEducationPvt.Ltd., 2017.
6 Brigham,E.F.andEhrhardt,M.C.,FinancialManagement: TheoryandPractice,14thEd
' ition, 2015.
PO1 | PO2 |PO3 |PO4 |POS |PO6 |PO7 |POS
COo1 2 2 2
CO2 2 3 2 2
CO3 2 3
CO4 2 3
COsS 2 2 3 2
3-Strong 2-Medium  1-Low
Marks
r 3 w o
. . S 5| &5 s —
SubjectCode SubjectName glL|Tiplo S 2 <| £ =
5 S| =15 2 8
=
MarketingManagement Core |4 |-|-|-14] 6 |25] 75 | 100
CourseObjectives
C1 Todevelopanunderstandingandenhancetheknowledgeaboutmarketingtheories,
principles,strategiesandconceptsandhowtheyareapplied.
C2 Toprovidewithopportunitiestoanalyzemarketingactivitieswithinthefirm.
C3 Toanalyzeandexplorethebuyerbehaviorpatterninmarketingsituations.
C4 Tounderstandthebranding,pricingandstrategiesinmarketingaproduct.
C5 Toupgrade theknowledgeandawarenessofConsumerRightsintheMarket.

39




SYLLABUS

UNIT

Details

No.of
Hours

CourseO
bjectives

Introduction:MarketingManagementPhilosophies—
Whatismarketing-Theconceptsofmarketing-Marketing
and Services - Digital Marketing -
SocialMediaMarketing—
Currentmarketingchallenges;RuralMarketing—E-
RuralMarketing—International
Marketing—IndustrialMarketing.

12

Cl1

II

StrategicMarketing—MarketingManagementProcess
—AnalysisofMarketingopportunities,SelectingTarget

Consumers, developing Marketing

MixAnalysis ofMacro and
MicroenvironmentMarketingResearchasan AidtoMarket
ing,MarketingResearchProcess -

Sales Forecasting -
Techniques.Marketing Tactics, The Mix Service and
Retail
Marketing.

12

Cc2

I

MIS: Marketing Information Systems-
CustomerRelationship Management
(CRM) Customer

EngagementMarketing—Salesforce Automation-

MarketingAnalytics

12

C3

v

BuyerBehaviour:FactorsInfluencingConsumerBehaviou
r—Buyingsituation—BuyingDecisionProcess—
IndustrialBuyerBehaviour.MarketSegmentation: Targeti
ngandPositioning—
CompetitiveMarketingStrategies.CustomerLife

Cycle - Customer Life time Value, Product
PortfolioManagement.

12

C4

ProductPolicies:ConsumerandIndustrialProductDecisio
ns,Branding,PackagingandLabelling—NewProduct
Development and Product Life
CycleStrategies, Pricing - Pricing
Strategies
andapproaches,PromotionDecisions:PromotionMi
x—IntegratedMarketingCommunication—Advertisingand
Sales Promotion - Sales Force
Decisions,Selection, Training, CompensationandC
ontrol-Publicity and Personal  Selling -
DistributionManagement—
ChannelManagement:Selection,Co-operation and
Conflict = Management -
Vertical,HorizontalandMulti-
channelSystemsConsumerProtection—
AwarenessofConsumerRightsintheMarketPlace.

12

G5

31




Total

60
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CourseOutcomes

Course On completionof thiscourse,studentswill; ProgramQOutcomes
Outcomes
co1 Upderstandthefuqdamentalprinciplesofmarketing,mark PO4.PO6,PO7
etingconceptsandideas.
Understandtheorganization’smarketingstrategyandmark
CO2 eting environment. Familiar with  marketing PO4,PO6
researchwithforecastingtechniques.
Co3 Understand the buyer bghavior and - PO4,PO6,PO7
marketsegmentationandcompetitivemark
etingstrategies.
CO4 Think strategicaII'y 'about branding, pricing PO3,PO4.PO6.POT
andmarketingissues.
FamiliarwithPromotiondecisionsalongwithawarenessonC
cos onsumerRightsintheMarketPlace. : P0O6,PO3
ReadingList
1 https://ocw.mit.edu/courses/sloan-school-of-management/15-810-marketing-
’ management-fall-2010/lecture-notes/
2. https://cpbucket.fiu.edu/mar3023vd1131/syllabus.html
3. https://www.ama.org/ama-academic-journals/
4. https://www.emerald.com/insight/publication/issn/0736-3761
ReferencesBooks
1. Pillai&Baghawathy,MarketingManagement,S.Chand,2010.
) GuptaPrachi,Aggarwal Ashita,etal.,MarketingManagement:Indian Cases, 1*Edition,
' 2017
3 G.ShaineshPhilipKotler,et..al.,MarketingManagement;IndianCaseStudiesincluded,
' 16" Edition, Pearson,2022
4. Warren J.Keegan,GlobalMarketingManagement,8thEdition,Pearson,2017.
Mullins, Marketing Management: A Strategic
S DecisionMakingA
pproach,7thEdition,McGraW—Hi11,2010.
6 PhilipKotlerandKevenLaneKeller, MarketingManagement, 1 5 Edition,Pearson
' , 2015
PO1 | PO2 |PO3 |PO4 |POS |PO6 | PO7 PO8
CO1 2 2 2
CO2 3 3
CO3 2 2 2
CO4 2 2 2 2
COs5 2 2

3-Strong 2-Medium  1-Low
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Marks
C E
r H X T
. . Categ €0 C t 0
SubjectCode SubjectName ory LITP d u 1| € ¢
1 r r
t S A n a
S a 1
1
StrategicHRM Elective | 3| - | - 313125| 75 100
CourseObjectives
C1 TofamiliarizethestudentswiththebasicconceptsofStrategicManagement
C2 ToprovideinsightsintoEnvironmental Forecasting
C3 TothrowlightonHumanResourceStrategy
C4 ToelucidateonStrategicHumanResourceProcesses
C5 TocreateawarenessandimportanceofNewEconomicPolicyandHRMStrategy
UNIT Details No.of Course
Hours | Objectives
StrategicManagement:NatureandSignificance;Dime
nsionsofStrategicDecisions;StrategicManagementMod
I elandcomponents;StrategyFormulation: FormulatingaC 9 C1
ompanyMission;ForcesInfluencingtheStrategyFormul
ation;Porter’s
Model;
Environment Forecasting: Analyzing the
CompanyProfiles;Formulatingl.ong-
I TermObjectivesandGrandStrategies;Strategylmpleme 9 I
ntation;InstitutionalizingtheStrategy;Structure,Leaders
hip
andCulture,EvaluatingtheStrategy;CorporateStrate
gyandGlobalStrategy.
HumanResourceStrategy(HRS):Concept,Approache
s,HRSandBusinessStrategy;ChangeManagementStrate
I gies, TrainingandDevelopment 9 C3

Strategies;  Organizational = Performance and
HRS:HRMStrategyandDifficultiesinitsimplantation

31




v

StrategicHumanResourceProcesses: WorkforceUtili
zationandEmploymentPractices;EfficientUtilizationof
HumanResources;Dealingwithemployeeshortages;sele
ctionofemployees;Dealingwithemployee surplusesand
specialimplementationchallenges. Reward

and development

systems;Strategically
OrientedPerformanceManagementSystems; oriented

compensation systems and
employeedevelopment.

C4

31




New Economic Policy and HRM Strategy: Role
ofHumanResourcesinStrategyFormulation:Integrating
\% HumanResourcesinStrategicDecisions; 9 C5
HRS andHRIS;HumanResourceStrategy:
SomeKeylssues, HRMStrategyforFuture.
Total 45
CourseOutcomes
Course o . . 1.
ncompletionof thiscourse,studentswill; ProgramQOutcomes
Outcomes
Cco1 Comprehend  the glpplication of PO1,PO2,PO6,PO7
StrategicManagement
CcO2 Eva!uateCorporateStrate gy&aidinEnvironmentFore PO1,PO6,PO7
casting
Develop  strategies, approaches for
co3 higherOrganisationalPerformance PO1,PO2,PO6
CO4 Elucid‘at‘eon‘StrategicHumanResourceProcessesandre PO1,PO6.PO7
sourceutilization
COs AnalyseandformulateNewEconomicPolicyandHRM PO2,PO6.PO7
Strategy
ReadingList
1 J.C.Spender, ‘BusinessStrategy:ManagingUncertainty,Opportunity,andEnterpris
e’.
) MarkSchaefer, ‘ReturnOnInfluence: TheRevolutionaryPowerofKlout,SocialScori
’ ng,andInfluenceMarketing’.
3. NirajDawar, ‘Tilt:Shifting Y ourStrategyfromProductstoCustomers’.
4 W.ChanKim, ‘BlueOceanStrategy, ExpandedEdition:HowtoCreateUncon
' testedMarketSpace andMaketheCompetitionlrrelevant’.
ReferencesBooks
Ananda Das Gupta, Strategic Human Resource Management Formulating
1. andlmplementing HR Strategies for a Competitive Advantage, Productivity
PressNewYork-Rouledge,1*Edition2020.
) TanujaAgarwala,StrategicHumanResourceManagement,OxfordUniversityPress,
' 1*'Edition2007.
3 GaryRees&PaulSmith,StrategicHumanResourceManagementAnInter
) nationalPerspective,Sage,3rdEdition,2021.
4 MarielleG.Heijltjes,StrategicHumanResourceManagement,SagePublicationsLtd.
' (UK),1*Edition2000.
RajibLochanDhar:StrategicHumanResourceManagement,ExcelBooksNewDelhi
5. A
,17Edition2010.
DavidUlrich,JonYounger,WayneBrocbank, ‘HRfromtheOutsideIn:Six
6. CompetenciesfortheFutureofHumanResources(BUSINESSBOOKS)’ ,McGraw
Hill.1stEdition,2012.
MethodsofEvaluation
ContinuousInternal AssessmentTest
Intern?l Ass1gnments/m1n1pr0Ject/demonstrat10nsess1ons AOMarks
Evaluation Seminars

40




AttendanceandClassParticipation

Extern.a I EndSemesterExamination 60Marks
Evaluation
Total 100Marks
MethodsofAssessment
Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions
Understand/ MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryoroverview
Comprehend ’ ’ ’ ’
(K2)
Application | Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems,Observe,Ex
(K3) plain
Analvze(K4 Problem-
nalyze(K4) solvingquestions,Finishaprocedureinmanysteps,Differentiatebetweenvariousidea
s,Mapknowledge
Ev(z;?;z)lte Longeressay/Evaluationessay,Critiqueor justifywith prosandcons
Create(K6) r(f:leckknowledgemspemflcoroffbeatsuuatlons,Dlscussmn,DebatmgorPresentatlo
PO1 |PO2 | PO3 |PO4 |POS |PO6 |PO7 |POS8
Co1 M M S M
CO2 M S M
CO3 M S
CO4 M M M
COsS M M
S-Strong M-Medium L-Low
subjectCode Marks
>
(. & 7] —
= ot 1] [~
SubjectName ¥ LT P O|Z 2| « E =
= S| = 5| | 3
@) " =
=
SoftSKillsII-BusinessEtiquette Sqft ool o t2l 31250 75 | 100
Skills
CourseObjectives
C1 | ToanalyzetheBusinessetiquetteatworkplace

41




C2

TodeterminethePrinciplesofexceptionalworkbehavior

C3

ToexploreTechetiquetteinusingvarioustelecommunicationdevicesandchannels

C4

TosuccessfullyhandleMulti-culturalchallenges

C5

Toascertain sensitivitytonewandemergingissuesinetiquette

SYLLABUS

UNIT

No.of CourseO

Details Hours | bjectives

Introductiontobusinessetiquette: The ABCsofetiquette
Meeting and greeting scenarios-Developing
acultureofexcellenceTheprinciplesofexceptionalwork
behaviour - What is the role of Good Manners
inBusiness?-Enduring Words
GreetingsandIntroductions: Guidelineforreceptionists- 6
Makingintroductionsandgreetingpeople-
GreetingComponents-Theprotocolofshaking hands-
Introductions - Introductory scenarios -
Addressingindividuals.

Cl

I

MeetingandBoardroomProtocol:Guidelinesforplanning
ameeting - Before the meeting - On the
dayoftheMeeting-GuidelinesforAttendingthemeeting

- For the Chairperson- For attendees - For Presenters -
Planningapowerpointpresentation- 6 C2
Dealingwithcustomercomplaints.
EntertainingEtiquette:Planningameal-
Issuinginvitations-Businessmealsbasics-
Basicsoftableetiquette-Holdingandrestingutensils—
Business

diningetiquette-Multi-cultural
Highlight:JapaneseDinning-
SpecificfoodEtiquetteguidelines.

I

Telephone Etiquette: Cell phone -etiquette-Social
MediaUsageetiquette-Telephoneetiquetteguidelines

- Mastering the telephone courtesy - Active listening -
Putting callers on hold -Transferring a call -
Screeningcalls-  Taking  atmessage- VoiceMail-
Closingthecall - When Making calls - Closing the call-
Handlingrudeorimpatientclients
Internet&emailetiquette:Internetusageinthe
workplaceEmail-Netiquette -Onlinechat-
Onlinechatetiquette-Onlinechatetiquetteguidelines
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v

Business Attire & Professionalism: Business style
andprofessionalimage-Dresscode-
Guidelinesforappropriatebusinessattire-Groomingfor
success-Guidelinesforappropriatebusinessattire-
Groomingforsuccess-
MulticulturaldressingDiversityManagement-
GenderSensitivity-SocialMedia and

Communication with  colleagues-
Preventingsexualharassment-Disability
Etiquette:BasicdisabilityEtiquettepractices-
CourtesiesforwheelchairusersCourtesiesforblindorvisua
llyimpaired-Courtesiesforthedeaf-Peoplewithspeech
impairments.

BusinessEthics:Ethicsintheworkplace-
Thechallengeofbusinessethics-
Creatinganethicalcompass-
Businessethicsandadvantages-Ethicallssues-
ConflictManagement-Conflictresolutionstrategies-
Choosingtheappropriategiftinthebusiness environment
Multi-culturalchallenges:Multi-culturaletiquette-
Exampleofculturalsensitivity-Culturaldifferences

and their effect on business etiquette- onsite projects-
CulturalHighlight:China-CulturalHighlight:India.

Total

30

CourseOutcomes

Course
Outcomes

On completionofthiscourse,studentswill;

ProgramQOutcomes

COo1

Learnusingbusinessetiquetteatwork place

PO4,PO6,PO7

CO2

BeabletoacquireknowledgeaboutthePrinciplesofexcepti
onalworkbehaviour

PO4,PO6,PO7

COo3

BeabletoenhancetheirknowledgeoflatestTech
etiquetteinusingvarioustelecommunicationdevicesandc
hannels.

PO4,PO6,PO7

CO4

GetfamiliarizedwiththeSuccessfulhandlingof
Multi-culturalchallenge

PO4,PO6,PO7

COs

Becomesensitivetonewandemergingissuesinetiquette

PO4,PO6,PO7

ReadingList

https://accountingexplained.com/managerial/capital-budgeting/

http://www.studyfinance.com/lessons/workcap/

JournalofInternationalFinancialManagement& Accounting

BRI

TheManagementAccountantJournal-icmai-rnj.in

ReferencesBooks

Gonda,C.M.(2016)MasterofBusinessEtiquette: TheUltimateGuidetoCorpor

ateEtiquetteandSoftSkills EmbassyBooks,FirstEdition.

Mehra,S.K.(2012)BusinessEtiquette AGuideForThelndianProfessional.Noula:HarperC

ollins
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Pachter,B.(2013).TheEssentialsofBusinessEtiquette:HowtoGreet,Eat,andTweetY our
WaytoSuccess(1) editionNewYork:McGraw-HillEducation.
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Past,K.(2008).IndianBusinessEtiquette: 1 (Firstedition). AhmedabadJaicoPublishingHo
use.

Travis,R.(2013).TechEliquette: OMG,2 Edition,RLTPublishing.

Gonda,C.M.(2016)MasterofBusinessEtiquette: TheUltimate GuidetoCorporateEtiq
uetteandSoftSkillsEmbassyBooks,FirstEdition.

PO1 | PO2 | PO3 |PO4 |POS | PO6 |PO7 |POS
CO1 2 2 2
CO2 2 2 2
CO3 2 2 2
CO4 2 2 2
COs 2 2 2

3-Strong 2-Medium  1-Low
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SEMESTERIV

S.NO StudyComponent Ins. credit Titleofthepaper MaximumMarks
Coursetitle Hrs/week
CI | Uni. | Total
A | Exa
m
1 |Core-XI 6 S |[InformationSystemsfor | 25 | 75 100
Business
2 |Core-XII 6 5 [InternationalBusinessM | 25 | 75 100
anagement
3 #PROJECTWITH 10 7  PProject(INDIVIDUALPR
VIVA-VOCE OJECT) 75 | 225 300
ElevtiveVI 4 3  [Industrial 25 75 100
4  |(Industry/Entrepre andLabourRelations
neurship)
Professionalcompet . .
5 encyskill 4 2 |ComputingSKills 25 | 75 100
25 75 100
6 ¥ Extensionactivit 1 Extensionactivity
. y -
Total 30 23

#The Project Work will be evaluated jointly by TWO Examiners (i.e. one Internal and
theotherExternal)foraMaximumof225Marks
#The Viva- Voce will be conducted with Two Examiners (i.e. one Internal and the
otherExternal) fora Maximumof75Marks
EXTENTIONACTIVITY
*#% Internship will be carried out during the summer vacation after the first year. Viva
Vocewillbe conducted by the college andmarks shall be sent to the University andthe
samewillbeincludedintheThirdSemesterMarksStatement.
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SubjectCode

SubjectName

Category
=
-
o)
o

Credits

Marks

Hours

ClIA

External
Total

Information Systems

. Core | 4| - | -
forBusiness

9]

25

~J
9]

100

CourseObjectives

Cl1

Toenablestudentstounderstandthefundamentalsofinformationsystemand

itsroleofinformationinmanagerialdecisionmaking

C2

TothrowlightonfundamentalsofinformationsystemslikeTPS,DSS,andEIS.

C3

Tomanagesystemapplicationsanddatatobestsupportfunctionalareasofbusiness

C4

Toprovideinsightsinsecurelymanagingdatabaseandinformationusingtheprocessof

G5

ToelucidatetheneedandimportanceofERP,itsselectionandimplementationinworkpla

ce

SYLLABUS

UNIT

Details

No.of
Hours

CourseO
bjectives

Introduction to information system-The
management,structureandactivities-
Informationneedsandsources-
Typesofmanagementdecisionsand

informationneed. SystemclassificationElements
ofsystem,input,output,processandfeedback.

12

Cl1

I

TransactionProcessinginformationsystem,OfficeAutom
ationSystem(OAS)-
KnowledgeworkersSystem(KWS);MIS;Informationsyst
emformanagers,Intelligenceinformationsystem—
Decision

supportsystem-Executiveinformationsystems.

12

C2

I

FunctionalManagementInformationSystem:Production/
OperationsInformationsystem,MarketingInformationSy
stems,Accounting

Information  system,  Financial  Information
system,Humanresourcelnformationsystem.

12

C3

v

System Analysis and Design: The work of a
systemanalyst-SDLC-Systemdesign—AGILEModel-
WaterfallModel-SpiralModel—
IterativeandIncrementalModel-R ADModel-
Requirementanalysis-
Dataflowdiagram,relationshipdiagram,design-
Implementation-
EvaluationandmaintenanceofMIS,DatabaseSystem:Ove

12

C4

rviewofDatabase-Components-advantages and
a7




disadvantages of
database; Data Warehousingand Data Mining;
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BusinessIntelligence; Artificiallntelligence;ExpertSyste
m;BigData;CyberSafetyandSecurity-
Cryptography;RSAModel of Encryption;DataScience-
BlockChainTechnology;E-commerceand
E-Businessmodels;IOT-RFID.

Enterprise Resource Planning (ERP) System, Benefits
oftheERP,ERPhowdifferentfromconventionalpackages,N

eed for ERP , ERP components ,
SelectionofERPPackage, ERPimplementation,CustomerR
\% elationshipmanagement.Organisation&Types,DecisionM 12 C5
aking,Data &
information,Characteristics&Classificationofinformation,
Cost&valueofinformation,variouschannelsofinformationa
ndMIS;
Information systemauditandcontrol-E-Governance.
Total 60
CourseOutcomes
Course . . -
Outcomes On completionofthiscourse,studentswill; ProgramQOutcomes
col1 Lear.n‘Fheimpqrtanceofdataandinformationinmanageria PO1.PO2.PO6
Idecisionmaking.
CO2 Possessonthevariou;ISapdthe . PO3,POS5.POS,
itsrelevancetoOrganizationalenvironment
Understandtheapplicationof IS on thevariousfunctions
CO3 like Accounting, Finance, PO1,PO3,PO5,POS8
Marketing,OperationsandHR
CO4 Tostudythevariousmodelsandnewtechnologies PO1,PO2,PO6,PO7
COs Beexp(.)se‘dontheimpor'tanceofselectingtheappropriateE PO1,PO2,PO5.POS
RPandits implementation
ReadingList
1. InformationSystemsforBusinessandBeyond—opentextbooks.site.
) Management Systems:  Managing the Digital firm -
’ Information
www.textbooks.com
3. InformationsystemsJournal-WileyOnlineLibrary.
4 InformationSystemsmanagementinBusinessanddevelopmentorganisations—
' HarekrishnaMisra —PHILearning.
ReferencesBooks
1. Azam,M.,ManagementInformationSystem,McGrawHill Education,2012
’ Laudon,K.,Laudon,J.andDass,R.,ManagementInformationSystems—
' ManagingtheDigitalFirm,11"Edition,Pearson, 2010.
3 Murdick,R.G.,Ross,J .E.andClaggett,J .R.,InformationSystemsforModernManagement,
' 3"Edition,PHI,2011.
4 O’Brien,J .A.,Morakas,G.M.andBehl,R.,Managementlnformationsystems,9‘hEditi
’ on,TataMcGraw-HillEducation,2009.
5 Saunders,C.S.andPearson,K.E.,Managing andUsing

InformationSystems,3rdEdition,WileyIndiant.Ltd.,2009.
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| Stair,R.andReynolds,G.,InformationSystems,IOthEdition,Cengage
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| Learning,2012.

PO1 | PO2 | PO3 |PO4 |POS |PO6 |PO7 PO8
CO1 3 2 3
CO2 3 3 3
CO3 2 3 2 3
CO4 3 3 2 3
COs5 3 2 2 3
3-Strong 2-Medium  1-Low
Marks
£ 2 2 =
SubjectCode SubjectName b LT PO —q:) 2| «| E| B
5 ST T
=
International Core |4|-|-|-[5] 6|25 75| 100
BusinessManagement
CourseObjectives
C1 Tounderstandandanalyzeinternationalsituationsandevaluateinternationalcollaborati
vearrangementsandstrategicalliances.
I Toapplyknowledgeofpolitical,legal,economicandculturalcountrydifferencestodevel
opcompetitivestrategiesinforeign,regionalandglobalmarkets.
3 To throwlighton international trade
theoriesandthemanagementofbusinessfunctionaloperationsinaninternationalcontext
C4 Toanalyzeandevaluatebarriers,opportunities,marketentrymodesandtheprocessofinte
rnationalization.
C5 Toknowaboutregionaleconomicintegrationandcontemporaryissuesininternati
onalbusiness.
SYLLABUS
UNIT Details g""’f CourseO
ours bjectives
Introduction:IntroductiontoInternational Business:Impor
tance,natureandscopeofInternationalbusiness-
InternationalBusinessVs.DomesticBusiness; Tariff and
non-tariff barriers- transition
fromDomestictoInternationalBusiness; Advantagesanddi
sadvantagesofInternationalbusiness;BalanceofPayments
I ;:BalanceofTrade;BalanceofCurrentAccount . Modes of 9 Cl

entry into International Business-
Internationalizationprocessandmanagerialimplications-
MultinationalCorporationsandtheirinvolvementinIntern
ationalBusiness-Issuesinforeign investments,
technology transfer, pricing andregulations-
Internationalcollaborativearrangements
andstrategicalliances-CounterTrade;Import-Export
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ProcessandDocumentation.

I

InternationalBusinessEnvironmentandCulturalDifferenc
es:InternationalBusinessEnvironment:Economic,
Political, Cultural and
LegalenvironmentsinInternationalBusiness.Frameworkf
oranalyzingInternational Businessenvironment.Differen
cesinCulture:Introduction—SocialStructure—Religion
— Language — Education —Culture and the
Workplace—CulturalChange—Cross-
culturalLiteracy—CultureandCompetitiveAdvantage.

C2

IIx

International TradeTheory:Introduction—
Mercantilism,Neo-Mercantilism—
TheoryofAbsoluteAdvantage—
TheoryofComparativeAdvantage—Heckscher-
OhlinTheory — TheNewTrade Theory — National
Competitive Advantage —Porter's Diamond —General
Agreement on Tariff andTrade(GATT)-
WorldTradeOrganization(WTO)-GATS-UNCTAD-
Trade Blocks; Customs Union-EU-PTA-
EuropeanFreeTrade Area(EFTA)-

Central AmericanCommonMarket(CACM)-
LatinAmericanFreeTradeAssociation(LAFTA)-
NorthAmericanFree ~ Trade  Agreement(NAFTA)-
Association of  SouthEastAsianNations(ASEAN)-
CARICOM-GSTP-GSP-SAPTA-
IndianOceanRIMInitiative-BIMSTEC-
BrettonWoodsTwins-

WorldBank&IMF,International FinanceCorporation-
MultilaterallnvestmentGuarantee Agency(MIGA).

C3

v

Global Trading and Investment Environment:
RecentTrends in India’s Foreign Trade- India’s
CommercialRelations and Trade Agreements with other
countries-
Institutionallnfrastructureforexportpromotioninlndia-
ExportAssistance-ExportFinance-ExportProcessing
Zones(EPZs)-SpecialEconomicZones(SEZs)-
ExportsbyAir,PostandSea-SmallScalelndustries  (SSI)
and Exports- Role of ECGC- Role
of EXIMBankofIndia-RoleofCommodityBoards-
RoleofStateTradingAgenciesinForeignTrade-
STC,MMTC,etc.ForeignExchangeMarket-
FunctionsofForeignExchangeMarket-ForeignDirect
Investments (FDI); forms of FDI —
HorizontalandVerticalForeignDirectInvestment—
Advantages

of FDItoHostandHomeCountries.

C4
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Contemporary

Issues: Contemporary
inInternationalBusiness-

InternationalSalesContract-

Issues

(O8]
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MajorLaws-INCOterms-
StandardClausesofInternational Sales Contract- Role of
Indian Council ofArbitration /International Chamberof
Commerce insolving Trade disputes. Export
Regulations: Procedureforexportofgoods-
QualityControlandPre-shipmentInspection-
CustomsClearance-Port

formalities- Exchange regulations for Export- Role
ofClearingandForwardingAgents.

Total

45

CourseOQutcomes

Course
Outcomes

On completionofthiscourse,studentswill;

ProgramQOutcomes

CO1

Beawareoftheinternationalsituationsandevaluateinternat
ionalcollaborativearrangementsandstrategic
alliances.

PO2,PO4,PO7

CO2

Possessedknowledgeofpolitical legal,economicand
culturalcountrydifferencestodevelopcompetitivestrat
egiesinforeign,regionalandglobal markets.

PO4,PO7

CO3

Knowthevariousinternationaltradetheoriesandthe
managementofbusinessfunctionaloperationsinaninternati
onalcontext.

PO4,PO6,PO7

CO4

Beabletoevaluatebarriers,opportunities,marketentrymod
esandtheprocessofinternationalization.

PO2,PO4,PO7

COs

Havebetterunderstanding on regional economic
integrationandcontemporaryissuesininternationalbus
iness.

PO6,PO7,PO8

ReadingList

www.internationalbusinesscorporation.com

www.business-ethics.org

https://www.jstor.org/journal/jintebusistud

hal RS e

JournalofInternationalBusinessandManagement(JIBM)

ReferencesBooks

InternationalBusiness:CompetingintheGlobalMarketplace(SIE)!1 1th

Edition—

14August2018byCharlesW.L.Hill(Author),G.TomasM.Hult(Author),Rohit

Mehtani(Author)

International Business|Fourth Edition | By Pearson— 30 November2017by
S.TamerCavusgil(Author),GaryKnight(Author),JohnRiesenberger(Author)

Cherunilam,F.,InternationalBusiness: TextandCases,5thEdition,PHILearning,2010.

Paul,J.,International Business,5thEdition,PHILearning,2010.

Deresky,H.,International Management: Managing Across Borders and

Cultures,6thEdition,Pearson, 2011.

ISAT A Pl B

Griffin,R.,International Business,7thEdition,PearsonEducation,2012.
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PO1 PO2 | PO3 | PO4 | PO5S | PO6 |PO7 POS8
CO1 2 3 2
CO2 M 2
CO3 3 3 3
CO4 3 3 3
COsS 3 3 3
3-Strong 2-Medium  1-Low
Subject SubjectName Category L | T|PO Marks
Code 2 |92 — —
58 |5 E %
S 1€ |9 2=
T E
#ProjectWork& Viva- Core - | -|-1Y| 10 | 150 | 75| 225 | 300
Voce
L-LectureT-TutorialP-PracticalO-Project
Marks
C E
r H| X T
. . Categ o C t )
SubjectCode SubjectName ory LITIP O d u [ e ¢
1 r r
t S A n a
S a !
1
Industrial and Elective 31 -1-1113]4|25] 75| 100
LabourRelatio
ns
CourseObjectives
TofamiliarizethestudentstothebasicconceptsofIndustrialRelationsinorderto
C1 L . . )
aidinunderstandinghowan industryfunctions.
C2 ToprovideinsightsonIndustrial HarmonyandConflicts
C3 TothrowlightonLabourRelations,Jointconsultation
C4 Toexplicateon TradeUnion,ProblemsandroleofIndian TradeUnions.
C5 ToelucidateonCollectiveBargaining, TripartiteMachinery
UNIT Details Noof | CourseO
Hours | bjectives
Industrial Relations: Thechangingconcepts
| ofIndustrial relations-  Factors affecting 9 Cl
employeestability. ApplicationonPsycholog
ytoIndustrial
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Relations.CodesofConduct.

I

IndustrialHarmonyand Conflict: Harmoniousrelations
in industry- importance and means; cause ofindustrial
disputes- Machinery for settling of disputes-
Negotiation- Conciliation-Mediation-
Arbitrationand Adjudication-Strikes-Lock-outs-Lay-
offandRetrenchment-CodeofDiscipline-
Grievanceprocedure-Labourmanagementco-operation;
Worker’sparticipationinmanagement.

III

Labour Relations: Changing concept of
managementlabour relations- Statutelaws- Tripartite
conventions-development of the idea of social justice-
limitation
ofmanagementprerogativesincreasinglabourresponsibilit
yinproductivity.JointConsultation:

Principaltypes- Attitudeoftradeunions
andmanagement- Jointconsultation inIndia.

v

TradeUnions:TradeUnionsandtheirgrowth-economic-
social and  political  conditions  leading to
thedevelopmentoftradeunionism-
Theoriesoftradeunionism- Aim and objectives of trade
unions- Structureandgoverningoftradeunions.
ProblemsandRoleofIndianTradeUnions:Recognitiona
ndleadership-FinancesandMembership-
Compulsoryversusfreemembership-Politicalactivities-
Welfare-Legislation-Majorityand

Minority unions-Social responsibilities-positive
roleineconomicandsocialdevelopment.

Collective Bargaining: Meaning-
matterandparties-Methodsandtactics-
Administrationsofcollective ~ bargaining  agreements-
Charter of Demands &CounterDemands-Fair
andunfairlabourpractice.
TripartiteMachinery:Atthecenterandinthestates-

LL.O. — Its functions and role in labour movement —
Industrialhealthandsafety-Industriallegislations.

Scope- Subject

Total

45

CourseOutcomes

Course
Outcomes

On completionofthiscourse,studentswill;

ProgramQOutcomes

CO1

GeneralizewiththebasicconceptsofIndustrialRelations.

PO2,PO6

CO2

Enumerate insights on

andConflicts.

Industrial Harmony

PO4,PO8

CO3

HaveinsightsonLaborRelations,JointConsultation

PO8

CO4

Summarizebestpracticesof TradeUnion,Problems
androleofIndianTradeUnions

PO1,PO5
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CO5 | Demonstrate policies for Collective Bargaining, | PO1,PO3,PO5 |
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| TripartiteMachinery. |

ReadingList
1. CampbellBalfour, ‘IndustrialRelationsinthecommonmarket’
2. MichaelPoole, ‘TheoriesofTradeunionism’
3. SrikanthGoparaju, ‘IndustrialRelationsinModernIndia’
4, Glenn Diesen, ‘GreatPowerPoliticsinthefourthIndustrialRevolution’
ReferencesBooks
1 TripathiPC,GuptaCB&KapoorND.,IndustrialRelationsandLabourLaws.,
' 6"Edition2020.
) Sen,R.,IndustrialRelations: TextandCases,2™
) Edition,Macmillan
PublishersIndia,2009.
3 Monappa,NambudriandSelvaraj,IndustrialRelationsandLabourLaws,2"*Edition,
’ TataMcGraw-Hill,2012.
4 PRNSinha,andSinhalnduBala,IndustrialRelations, TradeUnionsandLabourLegisl
' ation,Pearson,3"Edition,2017.
5 SivarethinamohanR,IndustrialRelationsandLabourWelfare,PHILearning, 1 SEditi
) on2010.
6 VenkataRatnam,C.S.,IndustrialRelations,OxfordUniversityPress,Z“dEdition
) ,2017.
MethodsofEvaluation
ContinuousInternal AssessmentTest
Internfll Ass1gnments/m1n1pr03ect/practlcaldemonstratlons A0Marks
Evaluation Seminars
AttendanceandClassParticipation
Extern.a I EndSemesterExamination 60Marks
Evaluation
Total 100Marks
MethodsofAssessment
Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions
g:rﬁ;l;setz:% MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryoroverview
(K2)
Application | Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems,Observe,Ex
(K3) plain
Analyze(K4) Problem- - . . . L
solvingquestions,Finishaprocedureinmanysteps,Differentiatebetweenvariousidea
s,Mapknowledge
Ev(z;?;z)lte Longeressay/Evaluation essay,Critiqueor justifywith prosandcons
Create(K6) Esheckknowledgeinspecificoroffbeatsituations,Discussion,DebatingorPresentatio
PO1 PO2 PO3 PO4 PO5 | PO6 PO7 POS8
COo1 M M
CO2 M M
CO3 S
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CO4 M
COs5 M M S
S-Strong M-Medium L-Low
Marks
3 2z =
SubjectCode SubjectName g |L|T/P|lO -q:) 2| «| E| B
z 5 28 2 &
=
SoftSKillsITI-ComputingSkills Soft |- |-12]- (24 |25|75 | 100
Skills
CourseObjectives
C1 Tocreateawarenessandunderstandingonthebasicfunctionsof MSExcel
C2 ToelucidatethestudentsonthevariousadvancedfunctionsofMSExcel
3 ToeducatethestudentsonMS Accessanditsapplicationindatabasemanagement
C4 Toenablethestudents tounderstand thefunctionsand usageof variouscloudbasedapps
like GoogleDrive, GoogleSheetsandGoogleDocs
Cs ToenablethestudentslearnthefunctionsandusageofCloudbasedappslikeGoogleForms
,Google SlidesandGoogleCloud Printing.
SYLLABUS
UNIT Details Noof -\ CourseQ
Hours bjectives
MS Excel — Basic Functions - Workbook — Building —
modifying-navigating; Worksheet—Autofillcopying and
moving cells, inserting and deleting
I rows,printing;Formulasandfunctions- 6 Cl1
Troubleshootingformulas,Functionsanditsformslikedata
base,
reference, Databases — creating, sorting filtering
andlinking.
MS Excel Advanced Functions — Vlookup — Hlookup —
Charts—  Count-Countif-Sum - Sumif-Product—
I Sumproduct. 6 C2
Functions:Mathematical-Financial-logic—Text-Statistical
MSAccess—
I Components,creatingadatabaseandproject,importandexport 6 C3
ing,customizing; Tables—
creatingandsettingfields;Queries—
types,creating,wizards—Reports—creatingandlayout.
Cloudbasedapps—GoogleDrive,GoogleSheets,GoogleDocs,
v 6 C4
v Cloudbasedapps-GoogleForms,GoogleSlides—Google 6 Cs
CloudPrint
Total 30
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CourseOutcomes

O?lgclt)l;flees On completionofthiscourse,studentswill; ProgramQutcomes
col IS-IEZEZIvareneSsandunderstandin gonthebasicfunctionsofM PO4,PO6.POT
CO2 KnowtheadvancedfunctionsofMSExcel PO4,PO6,PO7
Cco3 PossessknowledgeonMSAccessanditsapplicationindata PO2,PO4.PO6.POT

basemanagement
Understandandpossess knowledge on
CO4 thefunctionsandusageofvariouscloudbasedappslikeGoo PO4,PO5,PO6,PO7
gleDrive,GoogleSheetsandGoogleDocs
Understandandbeawareof thefunctionsandusageof
COs5 CloudbasedappslikeGoogleForms,GoogleSlidesand PO4,PO6,PO7
GoogleCloud Printing.
ReadingList
1. HumphreyM.L.,ExcelForBeginners,KindleEdition,2017
2. RichardRost,LearningMS AccessKindleEdition,2013
3. SachinSrivastava,GoogleCloudPlatform,KindleEdition,2021
4, ValarieLestourgeon,ABeginner’ sGuidetoGCP,KindleEdition,2021
ReferencesBooks
1 Gonda,C.M.(2016)Master
‘ ofBusinessEtiquette: TheUltimateGuidetoCorporateEtiquetteandSoftSkills
EmbassyBooks,FirstEdition.
2 Mehra,S.K.(2012)BusinessEtiquette AGuideForThelndianProfessional.Noula:
' HarperCollins
3 Pachter,B.(2013).TheEssentialsofBusinessEtiquette:HowtoGreet,Eat,andTweetY ourW|
’ aytoSuccess(1) editionNewYork:McGraw-HillEducation.
4 Past,K.(2008).IndianBusinessEtiquette: 1 (Firstedition). AhmedabadJaicoPublishingHo
use.
5. Travis,R.(2013).TechEliquette: OMG,2 Edition,RLTPublishing.
PO1 PO2 | PO3 | PO4 | PO5 |PO6 |PO7 |POS
COo1 3 3 3
CO2 3 3 3
CO3 3 3 3 3 3
CO4 3 3 3 3
COS 3 3 3
3-Strong 2-Medium  1-Low
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