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B.COM FINANCE AND ACCOUNTING 

 

S.No. 

 

Part 

Study Components Ins. 
Hrs 
/wee
k 

 

Credit 

 

Title of the Paper 

 

Maximum Marks Course Title 

SEMESTER II 
   

CIA 
Uni.

Exam Total 

1. I Language Paper-2 6 3 Tamil/Other Languages 25 75 100 

2. II English Paper-2 4 3 
English 

25 75 100 

3. II NMSDC: 

Language 

Proficiency for 

Employability 

Paper-1 2 2 
Overview of English 
Communication 

25 75 100 

4. III 
Core Course –CC 
III   

Paper-2 5 5 Financial Accounting II 25 75 100 

5. III Core Course –CC 
IV   

Paper -3 5 5 Business Law 25 75 100 

6. III Elective II 

Generic/ 

Discipline 

Specific  

Elective II    6 3 
Human Resource 

Management 

(OR) 

International Trade 

(OR) 

Working Capital 

Management 

25 75 100 

7. IV  Skill Enhancement 

Course 

SEC-2   

Paper2 2 2 

 Industrial Law 

25 75 100 

8. IV 
Skill Enhancement 
Course 
SEC-3 (Discipline 
Specific) 
 

Paper 1 2 2 

Advertising 

25 75 100 

  Sem. Total  32 25  200 600 800 

 

  



 3 

 

  

FIRST YEAR – SEMESTER - II 

CORE III: FINANCIAL ACCOUNTING - II 

 

Subject 

Code  
L  T  P  S  Credits  

Inst.  

Hours  

Marks  

CIA  External  Total  

  5        5 5  25  75  100  

Learning Objectives  

LO1  
The students are able to prepare different kinds of accounts such as Hire purchase and 

Instalments System.  

LO2  To understand the preparation of Branch accounts. 

LO3  
To Understand the allocation of Expenses under Departmental Accounts. 

LO4  
To gain an understanding about partnership accounts relating to Admission and retirement. 

LO5  Provides knowledge to the learners regarding Partnership Accounts relating to dissolution of 

firm. 

Prerequisites: Should have studied Accountancy in XII Std  

Unit  
Contents  No. of Hours  

I  

Hire Purchase and Instalment System 

 Hire Purchase System – Accounting Treatment – Calculation of Interest - 

Default and Repossession - Hire Purchase Trading Account - Instalment 

System - Calculation of Profit  

15  

II  

Branch Accounts 

Branch – Dependent Branches: Accounting Aspects - Debtors system -Stock 

and Debtors system – Distinction between Wholesale Profit and Retail Profit 

– Independent Branches (Foreign Branches excluded) 

15  

III  

Departmental Accounts 

Departmental Accounts: Basis of Allocation of Expenses – Inter- 

Departmental Transfer at Cost or Selling Price.   
15  

IV  

 Partnership Accounts - I  

Partnership Accounts: Fundamental of Partnership - Partnership deed – 

Admission of a Partner – Revaluation Account – Partners Capital Account – 

Goodwill- Methods of valuation of Goodwill –Retirement of a Partner – 

Death of a Partner. 

15  

V  

Partnership Accounts - II  

 Dissolution of Partnership - Methods – Settlement of Accounts Regarding 

Losses and Assets – Realization account – Preparation of Balance Sheet - 

One or more Partners insolvent – All Partners insolvent – Application of 

Garner Vs Murray Theory – Accounting Treatment - Piecemeal Distribution. 

15  

  TOTAL  75  
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THEORY 20% & PROBLEMS 80%  
 

Course Outcomes  

CO1  To evaluate the Hire purchase accounts and Instalment systems  

CO2  To prepare Branch accounts 

CO3  
To prepare Departmental Accounts  

CO4  To understand the accounting treatment for admission and retirement in partnership  

CO5  To know Settlement of accounts at the time of dissolution of a firm. 

Textbooks  

1  Radhaswamy and R.L. Gupta: Advanced Accounting, Sultan Chand, New Delhi.  

2  

M.C. Shukla T.S. Grewal & S.C. Gupta, Advance Accounts, S Chand Publishing,  

New Delhi.  

3  R.L. Gupta and V.K. Gupta, “Financial Accounting”, Sultan Chand, New Delhi.  

4  
S P Jain and K. L. Narang: Financial Accounting- I, Kalyani Publishers, New Delhi.  

5  T.S. Reddy& A. Murthy, Financial Accounting, Margam Publishers, Chennai.  

Reference Books  

1  Dr. S.N. Maheswari: Financial Accounting, Vikas Publications, Noida.  

2  Dr. Venkataraman& others (7 lecturers): Financial Accounting, VBH, Chennai.  

3  
Dr.Arulanandan and Raman: Advanced Accountancy, Himalaya publications, Mumbai.  

4  Tulsian , Advanced Accounting, Tata MC. Graw hills, India.  

5  
Charumathi and Vinayagam, Financial Accounting, S.Chand and sons, New Delhi.  

NOTE: Latest Edition of Textbooks May be Used  

Web Resources  

1  https://www.slideshare.net/mcsharma1/accounting-for-depreciation-1  

2  https://www.slideshare.net/ramusakha/basics-of-financial-accounting  

3  https://www.accountingtools.com/articles/what-is-a-single-entry-system.html  
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MAPPING WITH PROGRAMME OUTCOMES 

AND PROGRAMME SPECIFIC OUTCOMES 
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CO1  3  2  3  3  2  3  2  2  3  2  2  

CO2  3  2  3  3  3  2  2  2  3  2  2  

CO3  3  2  2  3  3  2  2  2  3  2  2  

CO4  3  2  3  3  2  2  2  2  3  2  2  

CO5  3  3  3  3  3  3  3  3  3  3  3  

TOTAL  16  11  14  15  14  12  11  11  15  11  11  

AVERAG 

E  

3.2  2.2  2.8  3  2.8  2.4  2.2  2.2  3  2.2  2.2  

  

3 – Strong, 2- Medium, 1- Low 
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FIRST YEAR – SEMESTER – II 

CORE – IV: BUSINESS LAW 
 

Subject 

Code  
L  T  P  S  Credits  

Inst.  

Hours  

Marks  

CIA  External  Total  

  5        5  5  25  75  100  

Learning Objectives  

LO1  
To know the nature and objectives of Mercantile lawand the essentials of valid contract  

LO2  To gain knowledge on performance contracts  

LO3  To be acquainted with the rules of Indemnity and Guarantee   

LO4  To make aware of the essentials of Bailment and pledge  

LO5  To understand the provisions relating to sale of goods  

Prerequisites: Should have studied Commerce in XII Std  
  

Unit  Contents  No. of Hours  

I  

Elements of Contract  

Indian Contract Act 1872: Definition of Contract, Essentials of Valid 

Contract, Classification of Contract, Offer and Acceptance – Consideration 

– Capacity to Contract – Free Consent - Legality of Object – Contingent 

Contracts – Void Contract  

15  

II  

 Performance of Contract        
Meaning of Performance, Offer to Perform, Devolution of Joint liabilities 

& Rights, Time and Place of Performance - Remedies for Breach of 

contract - Termination and Discharge of Contract. 

15  

III  

Contract of Indemnity and Guarantee   
Contract of Indemnity and Contract of Guarantee - Extent of Surety’s 

Liability, Kinds of Guarantee, Rights of Surety, Discharge of Surety. 
15  

IV  

Bailment and Pledge  

Bailment and Pledge – Bailment – Concept – Essentials -  

Classification of Bailments, Duties and Rights of Bailor and Bailee – Law 

of Pledge – Meaning – Essentials of Valid Pledge, Pledge and Lien, Rights 

of Pawner and Pawnee.  

15  

V  

 Sale of Goods Act 1930:          

Definition of Contract of Sale – Formation - Essentials of Contract of Sale - 

Conditions and Warranties - Transfer of Property - Rights and duties of 

buyer - Rights of an Unpaid Seller   

15  

  TOTAL  75  

Course Outcome   

CO1  Explain the Objectives and significance of Mercantile law  

CO2  Understand the clauses and exceptions of Indian Contract Act.  

CO3  Outline the contract of indemnity and guarantee  

CO4  Familiar with the provision relating to Bailment and Pledge  

CO5  Explain the various provisions of Sale of Goods Act 1930  
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Textbooks  

1  N.D. Kapoor , Business Laws- Sultan Chand and Sons, New Delhi.  

2  R.S.N. Pillai – Business Law, S.Chand, New Delhi.  

3  M C Kuchhal& Vivek Kuchhal, Business law, S Chand Publishing, New Delhi  

4  M.V. Dhandapani, Business Laws, Sultan Chand and Sons, New Delhi.  

5  Shusma Aurora, Business Law, Taxmann, New Delhi.  

Reference Books  

1  Preethi Agarwal, Business Law, CA foundation study material, Chennai.  

2  Business Law by Saravanavel, Sumathi, Anu, Himalaya Publications, Mumbai.  

3  Kavya and Vidhyasagar, Business Law, Nithya Publication, New Delhi.  

4  D.Geet, Business Law Nirali Prakashan Publication, Pune.  

5  M.R. Sreenivasan , Business Laws, Margham Publications, Chennai.  

NOTE: Latest Edition of Textbooks May be Used  

Web Resources  

1  www.cramerz.comwww.digitalbusinesslawgroup.com  

2  http://swcu.libguides.com/buslaw  

3  http://libguides.slu.edu/businesslaw  

  

 

 

 

 

MAPPING WITH PROGRAMME OUTCOMES   

AND PROGRAMME SPECIFIC OUTCOMES  
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CO1  3  2  2  3  2  2  2  2  2  2  2  

CO2  3  2  3  3  2  2  2  2  2  2  2  

CO3  3  2  2  3  2  2  2  2  2  2  2  

CO4  3  2  3  3  2  2  2  2  2  2  2  

CO5  3  2  3  3  2  2  2  2  2  2  2  

TOTAL  15  10  13  15  10  10  10  10  10  10  10  

AVERAG 

E  

3  2  2.6  3  2  2  2  2  2  2  2  

            3 – Strong, 2- Medium, 1- Low 
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FIRST YEAR – SEMESTER – II 

 ELECTIVE – II - HUMAN RESOURCE MANAGEMENT  

Subject 

Code  
L  T  P  S  Credits  

Inst.  

Hours  

Marks  

CIA  External  Total  

  4        3  4  25  75  100  

Learning Objectives   

C1  To explore to the aspects relating of Human resource management  

C2  To equip with the various processes of Recruitment and Selection   

C3  To be acquainted with Training methods and the concept of Performance Appraisal  

C4  To learn about Industrial Relations  

C5  To assimilate knowledge on employee welfare.  

Prerequisite: Should have studied Commerce in XII Std  

  

Unit  Contents  
No. of  

Hours  

I  

Introduction to HRM   

Definition of HRM, Objectives – Importance – Nature- Scope, Role and 

Qualities of a HR Manager - Human Resource Planning - Meaning, 

Definition, Importance, Factors Affecting HRP, Process Involved in 

Human Resource Planning - Job Analysis, Need for Job Analysis, Steps in 

Job Analysis, Job Description and Specification.  

12  

II  

RECRUITMENT AND SELECTION   

Definition – Objectives – Factors affecting recruitment – internal and 

external source of recruitment – Selection Process – Curriculum Vitae –

Test - types– Kinds of employment interview – Medical Screening – 

Appointment Order. 

12  

III  

TRAINING AND DEVELOPMENT   

Induction – Training – Methods – Techniques – Identification of the 

training needs – Training and Development – Performance appraisal – 

Transfer – Promotion and termination of services – Career 

Development.  

12  

IV  

INDUSTRIAL RELATIONS   

Industrial Disputes and Settlements (Laws Excluded) – Settling 

Industrial Disputes in India – Arbitration – Adjudication – Settlement 

Labour Relation – Functions of Trade Unions - Workers’ participation 

in management – Types and effectiveness. 

12  
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V  

EMPLOYEE WELFARE  

Employee Welfare: Meaning, Objectives, Philosophy, Scope, 

Limitations, Types of Employee Welfare, Statutory and Non-Statutory 

Welfare Measures, and Labour Welfare Theories- Social Security, Health, 

Retirement & Other Benefits - Remuneration – Components of remuneration 

– Incentives – Benefits  

12  

  TOTAL  60  

CO  Course Outcomes  

CO1  
Examine the role of HRM in the new age organisation and plan man power 

requirements and implement techniques of job design.  

CO2  Formulate action plans for employee Recruitment and Selection.  

CO3  Choose appropriate methods of Training  

CO4  

Estimate, defend and handle legal compliance in HRM 

involving trade union disputes and employee retention.  

CO5  Formulate strategies for employee welfare.  

Textbooks  

1  
Ashwathappa, Human Resource Management, Tata McGraw-Hill Education, Noida.  

2  
Mamoria, C.B. and Gaonkar, S.V, Personnel Management, Himalaya Publishing 

House, Mumbai.  

3  
Sunil Lalla and Neha Shukla, Human Resource Management, Nirali Prakashan 

Publishers, Pune.  

4  
P.Subba Rao, Personnel and Human Resource Management, Himalaya Publishing 

House, Mumbai.  

Reference Books  

1  
L.M. Prasad, Human Resource Management, Sultan and Chand sons Publications, 

New Delhi.  

2  DeCenzo, D.A. and Robbins, S.P Human Resource Management, Wiley, India.  

3  
Dr.K.Sundar and Dr.J Srinivasan, Human Resource Development, Margham 

Publications, Chennai.  

4  Jane Weightman, Human Resource Management, VMP Publishers, Mumbai.  

NOTE: Latest Edition of Textbooks May be Used  

Web Resources  

1  https://hr.university/shrm/strategic-human-resource-management/  

2  https://www.investopedia.com/terms/c/collective-bargaining.asp  

3  
https://www.yourarticlelibrary.com/human-resource-management-

2/employeewelfare/employee-welfare/99778  
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MAPPING WITH PROGRAMME OUTCOMES  

AND PROGRAMME SPECIFIC OUTCOMES  
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CO4  3  2  2  2  2  2  2  2  3  2  2  

CO5  3  3  3  2  3  2  3  3  3  2  3  

TOTAL  15  12  13  10  13  10  13  13  15  10  12  

AVERAG 

E  3  2.2  
2.6  

2  2.6  2  2.6  2.6  
    3  2  2.2  

3 – Strong, 2- Medium, 1- Low  
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FIRST YEAR – SEMESTER – II 

ELECTIVE - II: INTERNATIONAL TRADE 

 

Subject 

Code  
L  T  P  S  Credits  

Inst.  

Hours  

Marks  

CIA  External  Total  

  4        3  4  25  75  100  

Learning Objectives   

LO1  To enable students, familiarise with the basics of International Trade.   

LO2  To know the various theories of international trade.  

LO3  To impart knowledge about balance of trades and exchange rates.   

LO4  To gain knowledge about international institutions.  

LO5  To gain insights on World Trade Organisation  

Prerequisite: Should have studied Commerce in XII Std  

Unit  Contents  No. of 

Hours  

I  

Introduction to International Trade – Meaning – Definition - Difference 

between Internal and International Trade – Importance of International Trade 

in the Global context. 
12  

II  

Theories of International trade: Classical theories - Adam smith’s theory of 

Absolute Advantage – Ricardo’s Comparative cost theory - Modern theories of 

International Trade - Haberler’s Opportunity -Cost  theory  –  Heckscher 

 – Ohlin’s  Modern  theory  – International trade and Factor 

Mobility Theory – Leontiff’s Paradox - International trade and economic 

growth theory. 

12  

III  

Balance of Payments – Components of Balance of Payments - Current account, 

Capital account & Official settlement accounts - Disequilibrium in BOP -

Methods of correcting Disequilibrium - Balance of Trade – Terms of Trade – 

Meaning – Definition – Difference between BOP and BOT.  

12  

IV  

International Economic Institutions - International Monetary System  - 

Bretton Woods Conference  – IMF  -Objectives, Organizational structure – 

Membership – Quotas – Borrowing and Lending - Programme of IMF – SDRs 

– India and IMF -World Bank and UNCTAD.   
12  

V  
 World Trade Organisation (WTO) – Functions and Objectives – Agricultural 

Agreements – GATS - TRIPS – TRIMS.  
12  

  TOTAL  60  

Course Outcomes  

CO1  
Distinguish between the concept of internal and international trade.  

CO2  Define the various theories of international trade.  
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CO3  Examine the balance of trade and exchange rates   

CO4  Appraise the role of IMF and IBRD.  

CO5  Define the workings of WTO and with special reference to India.   

Textbooks  

1  
 Francis Cherunilam, International Trade and Export Management – Himalaya Publishing 

House - Mumbai –04.  

2  

Paul.R.Krugman and Maurice Obstfeld, International Economics (Theory and Policy) -  

Pearson Education Asia - Addison Wesley Longman (P) Ltd. - Delhi – 92.  

3  

Robert J.Carbaugh, International Economics - Thomson Information Publishing Group -  

Wadsworth Publishing Company -California.  

4  
H.G. Mannur, International Economics – Vikas Publishing House (P) Ltd – New Delhi-14.  

5  
BimalJaiswal&Richa Banerjee, Introduction To International Business, Himalaya 

Publication, Mumbai  

Reference Books  

1  Dr. T. Aryamala,Vijay Nicole, International Trade, Chennai   

2  
Avadhani, V.A. International Financial Management, Himalaya Publications, Mumbai  

3  
Punam Agarwal and Jatinder Kaur, International Business, Kalyani Publications, New Delhi  

4  S Sankaran , International Trade, Margham Publication, Chennai  

5  C B Gupta, International Business, S Chand Publishing, New Delhi  

NOTE: Latest Edition of Textbooks May be Used  

Web Resources  

1  https://opentext.wsu.edu/cpim/chapter/2-1-international-trade/  

2  
https://www.economicsdiscussion.net/balance-of-payment/balance-of-paymentsinternational-

trade-economics/30644  

3  https://www.wto.org/english/thewto_e/countries_e/india_e.htm  

MAPPING WITH PROGRAMME OUTCOMES 

AND PROGRAMME SPECIFIC OUTCOMES  
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CO3  3  2  3  2  3  2  2  2  2  3  2  

CO4  3  2  3  2  2  2  2  2  2  3  2  

CO5  3  2  3  2  2  2  2  2  2  3  2  

TOTAL  15  10  15  10  12  10  10  10  10  15  10  

AVERAG 

E  

3  2  3  2  2.4  2  2  2  2  3  2  

3 – Strong, 2- Medium, 1- Low  
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FIRST YEAR – SEMESTER – II 

Elective II – Working Capital Management 

Subject 

Code 
L T P S Credits 

Inst. 

Hours 

Marks 

CIA External Total 

 

4    3 4 25 75 100 

Learning Objectives  

LO 1 To explain working capital and interpret the cash conversion cycle 

LO 2 To know whether the company maintain a large size of inventory for efficient and smooth 

production and sales operations. 

LO 3 To prepare a cash budget and comment on it 

LO 4   To assess  the components  of credit policy and its evaluation 

LO 5 To explain the inventory management techniques and calculate the Economic Ordering 

Quantity 

Prerequisite: Should have studied Commerce in XII Std 

Unit Contents No. of 

Hours 

I 

Introduction 

Working Capital Meaning – Types of Working Capital - Importance of 

working capital management - Components of Working Capital - Factors 

Influencing Working Capital Requirements - Estimating Working capital 

management- Working Capital. Life Cycle - Role of Finance Manager in 

Working Capital. 

12 

II 

Financing Current Assets 

Different Approaches to Financing Current Assets- Conservative, 

Aggressive and Matching approach - Sources of Finance Committees on 

Working Capital Finance – Working Capital Financing Approach. 

12 

III 

Cash Management 

Importance - Factors Influencing Cash Balance – Motives of Holding Cash  

- Determining Optimum Cash Balance – Cash Budgeting - Controlling and 

Monitoring Collection and Disbursements.- Cash Management Models – 

Baumol Model and Miller-Orr Model. 

12 

IV 

Receivables Management 

Overview of Receivables Management – Significance – Elements of Credit 

Policy Variables - Credit Standards - Credit period - Cash discount and 

Collection efforts - Credit Evaluation - Control of Receivables. 

12 

V 

Inventory Management 

Components of Inventory -  Benefits of Holding Inventory - Importance of 

Inventory Management -Techniques for Managing Inventory - Economic 

Order Quantity (EOQ) - Stock levels - Analysis of Investment in Inventory 

- Selective Inventory Control - ABC, VED and FSN Analysis. 

 

12 
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 TOTAL 60 

THEORY 20% & PROBLEMS 80% 

 

CO Course Outcomes 

CO1 Construct the factors influencing working capital requirements and estimate it 

CO2 Classify the approaches to financing Currents Assets 

CO3 Determine the importance of cash management and cash budgeting 

CO4 Formulate the receivables management and credit policy evaluation 

CO5 
Discuss about the Techniques of inventory management, EOQ, ABC, VED, and FSN 

Analysis 

Textbooks 

1 V.K.Bhalla, Working Capital Management, S Chand, New Delhi 

2 Dr.Periyaswamy, Working Capital Management, Himalaya Publishing House, Mumbai 

3 Dr.R.P.Rustagi, Working Capital Management, Taxmann’s,  New Delhi 

4 Dr. A Murthy, Working Capital Management, Margham Publications, Chennai 

Reference Books 

1 
James S Sagner, Working Capital Management, Application and Cases, Wiley, New 

Jersey  

2 Dr. S P Gupta, Management of Working Capital,  SahityaBhavan Publication , Agra 

3 M. K. Rastogi,  Working Capital Management, Laxmi Publication, Chennai 

4 Hrishikes Bhattacharya, Working Capital Management, PHI Publication, New Delhi 

NOTE: Latest Edition of Textbooks May be Used 

Web Resources 

1 http://onlinecourses.nptel.ac.in 

2 https://www.iifl.com 

3 http://ebooks.lpude.in 

MAPPING WITH PROGRAMME OUTCOMES AND PROGRAMME SPECIFIC 

OUTCOMES 
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CO4 3 1 3 2 3 2 2 2 3 2 2 

CO5 3 3 3 2 3 2 2 2 3 2 2 

TOTAL 15 11 15 10 13 10 10 10 15 10 10 

AVERAG

E 
3 2.2 

3 
2 2.6 2 2 2 

3 2 
2 

 

3-Strong, 2-Medium , 1- Low 
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FIRST YEAR – SEMESTER – II 

Skill Enhancement Course (SEC) -  2 – INDUSTRIAL LAW 

 

Subject 

Code  

L  T  P  S  Credits  Inst.  

Hours 

Marks 

CIA  External  Total 

 2     2  2  25  75  100 

Learning Objectives 

LO1  To Understand and apply the concept of Factories Act 

LO2  To capable students to comprehend the legal framework governing Industrial 

Law to settle industrial disputes. 

LO3  To expose students to the principles relating to health and safety laws in the 

Workplace. 

LO4  To explain the relevant laws governing ESI Act 1948 and EPF Act 1952. 

LO5  To know the development and the judicial setup of Payment of Bonus Act. 

Unit  Contents  No. of  

Hours 

I Factories Act 1948:  
Definitions – Health – Safety – Welfare – Working Hours of Adults – 

Employment of Women – Employment of Young Persons – Leave 

with Wages. 

6 

II  Industrial Disputes Act, 1947:  
Definition, Authorities, Awards, Settlements, Strikes Lockouts, Lay 

off, Retrenchment and Closure. 

6 

III The Workmen’s Compensation Act:  
Nature and Scope - Definitions - Workmen’s Compensations – 

Employer’s Liability - Meaning of Accident Compensation Permanent -

Partial and Temporary - Disablement - Compensation of Half Month 

Payment (Table Not Necessary). 

6 

IV Employees State Insurance Act 1948:  
Objects-definitions - ESI Corporation, functions - contribution and 

recovery benefits. Employees Provident Fund and Miscellaneous 

Provision Act, 1952 - Objects-Definition - provident fund schemes 

contribution and recovery. 

6 

V The Payment of Bonus Act 1965:  
Object – Application - Definitions - Methods of Computing Gross Profits 

- Payment of Bonus - Importance. 

6 
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 TOTAL  30 

Course Outcomes 

CO1  Remember and recall the various concepts of Factories act 1948. 

CO2  Demonstrate the. Provisions and concepts of Industrial Disputes Act, 1947. 

CO3  Analyse the various measures and policies in The Workmen’s Compensation Act . 

CO4  Examine the different aspects of ESI and EPF Act. 

CO5  Critically evaluate the Case studies relating to Bonus Act. 

 

Textbooks 

1 N.D.Kapoor – Industrial Laws, Sultan Chand & Sons, New Delhi. 

2 P.C.Tripathi - Industrial Laws, Sultan Chand & Sons, New Delhi 

Reference Books 

1 Dr.M.R.Sreenivasan & C.D.Balaji - Industrial Laws & Public Relations, Margham 

Publications, Chennai. 

2 B.Nandha Kumar, Industrial Laws, Vijay Nichole Prints, Chennai. 

3  "Industrial Relations and Labour Laws" - S C Srivastava -Vikas Publishing 

4.  "Industrial Relations and Labour Laws" - Piyali Ghosh and Shefali Nandan Tata 

McGraw Hill India 

NOTE: Latest Edition of Textbooks May be Used 

Web Resources 

1 https://www.icsi.edu/media/webmodules/publications/7.%20Industrial,%20Lab 

our%20and%20General%20Laws.pdf 

2 https://www.mlsu.ac.in/econtents/1185_Industrial%20Relations%20and%20Lab 

our%20Laws.pdf 

3 https://sbs.ac.in/wp-content/uploads/2021/02/BBA-5th-IRLL-Complete-Notes 

updated1.pdf  
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MAPPING WITH PROGRAMME OUTCOMES 

AND PROGRAMME SPECIFIC OUTCOMES 

 PO1

  

PO2

  

PO3

  

PO4

  

PO5

  

PO6

  

PO7

  

PO8

  

PSO1

  

PSO2

  

PSO

3 

CO1  3  3  3  2  3  2  3  3  3  2  2 

CO2  3  2  2  3  2  2  2  2  3  2  3 

CO3  3  3  3  2  3  2  3  3  3  2  2 

CO4  3  2  2  2  2  2  2  2  3  2  2 

CO5  3  3  3  3  3  2  3  3  3  2  3 

TOTAL  15  13  13  12  13  10  13  13  15  10  12 

AVERAG

E  

3  2.6  2.6

  

2.4  2.6  2  2.6  2.6  3  2  2.4 

 

3 – Strong, 2- Medium, 1- Low 
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FIRST YEAR – SEMESTER – II 
 

SEC 3 –– ADVERTISING 

 

Subject Code L T P S Credits 
Inst. 

Hours 

Marks 

CIA External Total 
 2    2 2 25 75 100 

Learning Objectives 

LO1 
Understand the meaning, objectives, and scope of Advertising, as well as the 
benefits and elements of Advertising. 

LO2 
Explore the features and types of Advertising Agencies, understand the criteria for 
selecting an Agency, and learn how to maintain a Client-Agency relationship 

LO3 
Examine the ethical and social issues in Advertising, and understand the positive and 
negative influences of Advertising on Indian values and culture 

LO4 
Understand the communication process and explore the role of Advertising in developing 
brand image and brand equity, and learn strategies for managing brand crises 

LO5 
Learn copy writing essentials, copy elements and types, layout principles, execution styles, 
and pre-testing and post-testing methods in Advertising 

Unit 
Contents No. of 

Hours 

I 
Introduction: 

Advertising meaning - Definition – objectives – scope - benefits – 

Elements - Media in Advertising. 

6 

II 
Advertising Agency: 

Advertising agency Features - Types of Advertising Agencies - Agency 

selection criteria - Maintaining Agency client- relationship. 

6 

 

III 

Social And Economic Aspects of Advertising: 
Social aspects: Ethical and social issues in Advertising, positive and 

negative influence of Advertising on Indian values and culture. 

Economic aspect: Effect of Advertising on consumer demand, 
monopoly and competition, price. 

 

6 

IV 
Brand Building: 

The communication process-AIDA Model, role of advertising in developing 
brand image and brand equity, and managing brand crises. 

6 

        V 
Fundamentals of Creativity in Advertising: 
Essentials of copywriting, copy - elements – types –layout – principles 

execution styles – Pre testing and post testing of Advertisements - methods 
and objectives. 

6 

 TOTAL 30 

Course Outcomes 

CO1 
Define advertising, analyze its objectives, evaluate its scope and benefits, and identify 
media elements used in advertising. 

CO2 
Differentiate types of advertising agencies, assess criteria for selecting agencies, and 
demonstrate effective client-agency relationship management. 

CO3 
Analyze ethical and social issues in advertising, evaluate the impact of advertising on 
Indian values and culture. 

CO4 
Explain the communication process and analyze advertising's role in brand building and 
Managing brand crises. 
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CO5 
Apply effective copywriting techniques, identify copy elements and types, utilize layout 
principles and execution styles, and conduct pre-testing and post-testing of advertisements. 

 

Textbooks 

1 Advertising Principles and Practice by Ruchi Gupta-, S.Chand Publishing. New Delhi. 

Reference Books 

1 Rathor, B.S.-Advertising management-Himalaya Publishing House. 

2 Myers-Advertising management-PHI Norms-Advertising-PHI. 

3 Sontakki. C.N, Advertising, Kalyani Publishers, Ludhiana. 

4. 
Brand Positioning-Strategies for competitive Advantage by Subroto Sengupta- 

TataMcGraw Hill Publication. 

NOTE: Latest Edition of Textbooks May be Used 

Web Resources 

1 https://archive.mu.ac.in/myweb_test/sybcom-avtg-eng.pdf 

2 
https://uascku.ac.in/wp-content/uploads/2020/04/Advertising-B.Com_.-VI- 
Semester-Unit-Wise-Notes.pdf 

3 http://osou.ac.in/eresources/DJMC-06-BLOCK-02.pdf 

 

MAPPING WITH PROGRAMME 

OUTCOMES AND PROGRAMME SPECIFIC 

OUTCOMES 
 

 PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PSO1 PSO2 PSO3 

CO1 3 3 3 3 3 2 3 3 3 3 2 

CO2 3 2 2 3 2 2 2 2 3 2 3 

CO3 3 3 3 3 3 2 3 3 3 3 2 

CO4 3 2 2 3 2 2 2 2 3 2 2 

CO5 3 3 3 3 3 2 3 3 3 3 3 

TOTAL 15 13 13 15 13 10 13 13 15 13 12 

AVERAGE 3 2.6 2.6 3 2.6 2 2.6 2.6 3 2.6 2.4 

3 – Strong, 2- Medium, 1- Low 
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